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BeETASOL OT Wetting Agent is the most 
powerful wetting agent on the market. It is 
extremely economical—only minute quan- 
tities are needed for effective results. It 
offers specific advantages in many tanning 
processes ...in soaking and dyeing opera- 
tions... for pearling suede...for wetting 
back crusted or pearled leather ...in brush 
coloring of flame coating . ..in oiling off. Manufacturers of CUTRILIN* Bate, TANAK* Synthetic 
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is yours on request. Write today. 


AMERICAN Cyanamid COMPANY 


INDUSTRIAL CHEMICALS DIVISION 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 








Rosebay Willow Calf 
Black Princess Calf 
Sport Willow Calf 
Royal Black Calf 
Royal Side Leather 
Empire Kips and Sides 
Outing Elk 

Crushed Calf 

Titan Kips 

Ooze Suede Calf 
Amerigrain Elk Sides 
Colored Wiliow Calf 


AMERICAN HIDE AND 





LEATHER 


American Hide and Leather 
Company celebrates fifty years of 


leadership in scientific tanning 


this year. In this half century it has developed 


tannages of technological accuracy, 
resulting in leathers of uniformly 
high quality that have been the 
inspiration for better styling and 
better shoemaking. Today 
American Hide and Leather 
Company's leathers are favored 
by shoe manufacturers for all 


types of good footwear. 
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* 
PRECISION - BUILT INNERSOLE STRIPS 





For the first time you can have economical precision-built innersole strips by the 
new patented PHILSON PROCESS*. Shank pieces all end exactly at ball part of 
innersole to insure maximum flexibility and foot comfort. With today's buyers insist- 
ing upon extra quality and extra value in all materials, be sure your innersoles meet the 
most exacting requirements. 


Write us today for full information regarding our money-saving strips. 


*Patented Process. 


P. CLAYMAN & SONS 


274 BROAD STREET, LYNN, MASS. 
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SOCKLINING 
REINFORCING MATERIAL 
HEEL PAD MATERIAL 
VAMP LINING 


QUARTER LINING 





..» YOUR ANSWER to the growing demand 
for better quality shoes at no increase in price. 
Respro products for the shoe industry have a 
record of leadership in value that goes back more 


than 20 years. 


Kéjore 


CRANSTON 10, RHODE ISLAND 


Makers of TUPSTA, The Original Unwoven, 
Non-Fray Reinforcing Materia 
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Consumer demand for soft goods again tripped 
up industrial pessimists and super-conservatists. Many shoe 
men also misjudged the buying temper. Slight slackening 
in demand earlier in the year was misinterpreted as the 
beginning of a steady decline, a recession. Merchant buy- 
ing continued cautiously hand-to-mouth, merely filling holes 
in inventories. Sudden and substantial Fall demand caught 
many stores and manufacturers short-stocked. 

Fact is, no grounds whatever for super-caution or 











pessimism. Personal incomes at record annual level ($212.7 
billions); savings running at a healthy annual rate of $13 
billions; wages at record levels; employment stands at above 
59,000,000, very high and sound; Federal expenditures run- 
ning $43 billions a year—more than total national income 
for either 1932 or 1933; population growth steadily up- 
ward, which translates into increased demand and need for 
consumer soft goods. No real signs for shoe production or 
sales anxiety in months ahead. 


Don’t be misled by dollar sales decline reported 
this year. Federal Reserve System lists department store 
sales of all types of shoes down 5% for first eight months. 
Same for basement divisions. Independents retail sales down 
about 19%. Five leading shoe chains down 2.1% for first 
nine months. Wholesale sales down 8%. 

Drop in dollar, not units. Latter on par with 1948. 
Lower prices hit dollar totals but profits hold own. Proof is 
in shoe output totals—running about even with last year 
(Tanners’ Council estimates nine-months production at 
348,476,000 pairs, a negligible 1.396 below 1948). High 
output seen in last quarter, at least equal to last year. More- 
over, retail inventories have substantial holes, need constant 
refueling. 








Personal or consumer incomes now at highest rate 





in history, despite past and current strikes and business lag 

in first half of 1949. Incomes running about $3.5 billions 

ahead of 1948 rate ($212.7 as against $209.3 billions). 
Very important to shoe and leather dollar sales 





outlook. Indicates that the 1948 record of $3.03 billions in 
consumer expenditures for footwear will certainly be equalled 
this year. Only the trend toward lower priced lines may 
prevent new dollar expenditures record from being set in 
shoe industry. Sales outlook for shoe business during next 
six months, on basis of expenditures-to-incomes ratio, is 
healthy. 


Not enough trained and experienced shoe industry 
executives available. More jobs than qualified men for ex- 
ecutive openings. Many shoe manufacturers can’t find the 
desired talent. One national agency specializing in placing 
shoe industry personnel in executive or sales positions states 
that demand for qualified personnel is outrunning men to 
fill the openings. 
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Some industry leaders showing concern about this 
problem. What is needed, they say, is an executive training 
program plus a “talent scout” arrangement such as em- 
ployed by other industries, designed to attract promising 
young men into the industry. 

° ° 

Two most talked-about women’s Spring shoe styles 
are (1) abundant use of strippings (1/16 to 1/4 inches 
wide) on vamps and quarters; (2) the plunging shankline 
mule pump. Shank sides of the latter will be treated in 
many cases with strippings, lattice-like. The trend started 
in the higher grades, for use of strippings is costly in shoe- 
making. However, the low-priced volume producers are 
adopting the theme, ingeniously using the stripping effect 
in simulated or semi-simulated form to create the im- 
pression of higher grade footwear. 

e * 








Recent Federal court ruling against 11 U. S. 
Commie leaders highly significant to leather industry. Ben 
Gold is only avowed U. S$. Commie labor leader. If Supreme 
Court confirms recent Federal decision, Commie leaders 
everywhere may get the official boot, find it difficult to do 
business above board. 

May force housecleaning in the International Fur 








& Leather Workers Union—and possibly a complete purge 
of its red-hued top brass. This could emasculate the union, 
open the door for competitive unions to take over much 
of IFLWU’s membership. Forthcoming developments will 
crystallize these potential effects before long. 

. ° 

Disaffiliation of Local 202 in Fulton County from 
IFLWU may be first step. Recommended by Ben Gold to 
get Local on NLRB ballot in bargaining agent election. 
IFLWU will continue to support Local, contribute money, 
press workers. to vote for it. 

Entire action a blind, fooling neither tanners nor 
workers but may put tormer on spot. If Local wins election, 
tanners may be forced to end lockout, deal with union it has 
denounced as “Communist-led.” If AFL wins, IFLWU may 
try to keep workers from returning to work. Workers them- 
selves hold key to sicuation, 

. ° 








Watch for sudden influx of leather luggage and 
personal leather goods from England, possibly many Euro- 
pean countries. Devaluation of pound sterling has opened 
doors. Example is British-made luggage, now costing 15- 
20% less here, able to compete on U. S. market. Excise tax 
works against U. S. manufacturers. 

Representatives of 1600 British leather goods ex- 
ports firms study U. S. and Canadian market. Plan is to set 
up central warehouse in Canada, possibly U. S.—offer re- 
tailers 24-hour delivery. British determined to increase ex- 
ports of leather and manufactures to us. These have dropped 
from $5,642,000 value in 1948 to annual rate of $4 million 
in first quarter 1949, $3.5 million in second quarter, 
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The Red Eleven 


de of the most important court 
decisions in American history 
was made last week when the 11 ofh- 
cials of the U. S. Communist Party 
were found guilty of teaching and 
advocating overthrow of the govern- 
ment by force or violence. However, 
this decision, vital as it is to the fu- 
ture health and welfare of American 
democracy, has an especial signifi- 
cance to the shoe and leather in- 
dustry. 

One of the guilty defendants, Irving 
Potash, is a top official of the Inter- 
national Fur & Leather Workers 
Union, CIO. And one of the attorneys 
for the defense, Harry Sacher, was, 
up until less than a year ago, legal 
counsel of the United Shoe Workers 
of America, CIO. Also, another de- 
fendant, Jacob Stachel, official U. S. 
director of Communist Party propa- 
ganda and education, has worked 
closely with IFLWU’s labor activities, 
as was brought out in testimony dur- 
ing the congressional hearings last 
year in Washington when IFLWU 
was investigated for Communist in- 
filtration into the fur industry. 

The United Shoe Workers of Amer- 
ica, CIO, six months or so ago gave 
the deserved boot to Sacher, and the 
union has proclaimed itself in volun- 
tary line with Phil Murray’s inten- 
tions of evicting Commies and Com- 
mie unions from the CIO. 

Contrarily, however, Ben Gold and 
his red-led IFLWU, have emitted an 
agonized howl of pain at the court’s 
decision. Now, to the many optimists 
in the leather industry, this decision 
of the court does not mean that the 
Communist party is outlawed; it 
doesn’t mean that Commies such as 
Gold cannot head labor unions, Up 
to this point it means only that 11 
Communists have been found guilty 
of committing a crime against the 
government and the people. It may 
mean—later, if and when the Supreme 
Court confirms the recent ruling— 
that the Party will be outlawed, that 
Commie Ben Gold and other IFLWU 
officials may be forced to run and 
hide, But right now it’s pretty much 
business as usual. 

The Commies are letting go with 
all their vicious assaults of “framed 
case,” “Fascist courts,” “infamous 


verdict,” and the rest of the antici- 
pated tripe. As expected, they will 
appeal the decision to the Supreme 
Court on the charge that the CP, a 
“political party,” is being unconsti- 
tutionally persecuted, and that the 
decision will set a dangerous prece- 
dent for political freedom in the U. S. 

That tricky creed of confusion has 
long been a prime instrument of the 
Commies. The Communist Party is 
not a political party. It is a clandes- 
tine international web employing 
every conceivable deceit and treach- 
erous cunning to gain dominant 
power by which it may throttle all 
freedoms and democratic institutions 
and force its tyranny upon the peo- 
ple. It is significant to note that 
Communists have never won control 
in any nation in the world by a ma- 
jority vote of its citizens in a free 
election. Even Communist control of 
Russia was gained by forceful over- 
throw of the short-lived 1917 demo- 
cratic government which had replaced 
the Czarist regime. And it is by 
forceful overthrow that the Commies 
would take the U.S. U. S. Commie 
head Wm. Z. Foster dedicates his new 
(1949) book, “The Twilight of 
World Capitalism”: “To my great 
grandson Joseph Manley Kolko, who 
will live in a Communist United 
States.” 

It is generally unknown that today 
there are more Communists (80,000 
members) in the U, S. than there 
were in Russia in 1917 when the 
Commies took over the government. 
The U. S. network is far more exten- 
sive than believed. There are over 
100 U. S. Communist organizations, 
in addition to some 550 Communist- 
front groups; over 180 publications 
in many languages; deposits esti- 
mated at around $20,000,000 to pro- 
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mote Communism here. Wm. Z. 
Foster has stated, “The actual strength 
of the U. S. Communist movement is 
not something that can be accurately 
stated in just so many figures... . 
The influence of the Party stretches 
far and wide beyond the limits of its 
actual membership.” 

But the labor unions (Phil Murray 
has cited 11 in the CIO alone that 
are Commie-run) represent the main 
weapon of Communist effort to dom- 
inate the U. S., as everywhere. Lenin 
wrote, “The Bolshevist Revolution 
could not have lasted two weeks with- 
out the aid of the unions. . . . Our 
task is to utilize every manifestation 
of discontent and to collect and utilize 
every grain of even rudimentary pro- 
test.” 

Other international Commie lead- 
ers have spoken in the same vein: A. 
Lozovsky, former secretary of the Red 
International Labor Unions: “It is 
impossible to accomplish a_ social 
revolution outside of the unions or 
against their will.” From the Pro- 
gram of the Communist International: 
“The Communist Party must first of 
all . . . win over a majority of the 
proletariat to gain control of the trade 
unions.” 

Nevertheless, the Commies will con- 
tinue to fanatically insist that they 
are a legitimate “political party.” And 
there are many well-meaning but gul- 
lible non-Communists who will believe 
it—believing that they are defending 
constitutional civil liberties. They 
might keep in mind Lenin’s words: 
“Scratch a liberal and you will find a 
reactionary.” With Communists it’s 
either all or nothing. 

In all this there is a significant focal 
point for the shoe and leather indus- 
try. Communism, though only faintly 
spreckling the shoe unions (and much 
credit to these unions for suppressing 
this evil), is a dominating power 
in the leather unions, specifically 
IFLWU. The initiative of the indus- 
try in ridding Communism from its 
ranks today poses a challenge and a 
duty. The IFLWU reds are now on 
the run, not only by virtue of the re- 
cent verdict against the 11 Commu- 
nists and the potentials springing 
therefrom, but also because a grow- 
ing number of firms or groups in the 
industry are demonstrating the cour- 
age to sever relations with the union 
by constitutional means. 

For the most important thing all 
of us should keep in mind, on the 
basis of the recent Federal court deci- 
sion, is that Communism is fanatically 
dedicated to the destruction of free 
institutions and the democratic way 


of life. 
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Spotty Buying Marks 
Spring Shoe Opening 


Buyer resistance to higher prices 
slows orders. Casuals draw wide- 
spread interest. 

A price tug-of-war developing be- 
tween shoe manufacturers and pros- 
pective buyers marked the Shoe 
Manufacturers 25th annual Spring 
Opening held Oct. 16-20 at the Hotel 
New Yorker, New York City. 

Rising hide prices and leather costs 
forced most manufacturers to hold 
prices firm. Some showed raises up 
to 5 percent above fall lines quoted 
earlier this year. Buyers were unim- 
pressed, refused to bite until sure no 
better deals were available. 

Although Eugene A. Richardson, 
manager of the show, reported some 
good orders were placed, manufac- 
turers were generally agreed that ac- 
tual sales at the show were off. Most 
expected orders to pick up later 
when buyers became convinced that 
prices would hold firm. 

The general atmosphere was curi- 
ously like that found at last year’s 
shows when retailers and chain store 
buyers played a cat and mouse game 
with manufacturers, refusing to place 
heavy orders until price trends be- 
came clear. There was a difference. 
however. This time, price-resisting 
buyers admitted they would buy soon. 
Stocks, though far from empty. 
needed plenty of re-filling for spring. 


Casuals Big 

Many of the show’s more than 
2,500 visitors viewing the spring lines 
of close to 400 manufacturers showed 
good interest in casuals for men and 
women. Fabrics drew considerable 
attention with interest centered on 
popular priced misses’ and children’s 
casuals, Many lines of fabric shoes 
for women were reported as much as 
15 percent under last year’s prices. 
Buyers seeking lower priced lines 
found them highly attractive. 

On the whole, the show served to 
bear out the still growing trend 











toward lower priced footwear. Cas- 
uals were to be big in the spring- 
summer picture. Fabrics also would 
occupy a bright spot as long as 
leather remained high. 


Local "Breaks" with IFLWU 
Local 202, International Fur & 
Leather Workers Union, CIO, has 
“disafhliated” itself from the inter- 
national and adopted the name In- 
dependent Leather Workers, accord- 
ing to Clarence Carr, president of 
the local. The surprise move, rec- 
ommended by Ben Gold, international 
president, was admittedly made to 
gain a place on an NLRB ballot in 
a coming bargaining agent election. 
The “new” union promptly elected 
its former officers and directed them 
to file non-Communist affidavits with 
the NLRB. Charles Soper, interna- 
tional vice president of the United 
Leather Workers, AFL, which peti- 
tioned the NLRB for an election to 
be held among the 887 employes of 
members of the Tanners Association 
of Fulton County, N. Y., said his 
union “probably will object” to in- 
clusion of the Independent Leather 
Workers on the NLRB ballot. 

In his letter to the local recom- 
mending “disaffiliation,” president 
Gold pledged the international’s full 
moral and financial support and asked 
it to “call upon us for any assist- 
ance.” Union representatives reported 
they would press for an immediate 
election at an NLRB hearing this 
week, 


Sabiston Elected Prexy 
Canadian Mfrs. Assn. 

Eric M. Sabiston of Perth Shoe 
Co., Ltd., Perth, Ont., was elected 
president of the Shoe Manufacturers 
Assn. of Canada for the coming year 
at the Association’s 31st annual meet- 
ing held this week at the Royal York 
Hotel, Toronto. Sabiston succeeds 
L. Paul Duchaine, president of 


Ludger Duchaine, Ine., Quebec City. 
Other officers named were: Homer 
Dufresne, Chaussures Dufresne 
Shoes, first vice president; and H. H. 
Gibaut, John Ritchie Co., Ltd., sec- 
ond vice president. Close to 400 man- 
ufacturers and members of allied 
trades were present at the two-day 
sessions. 

Retiring president Duchaine told 
members that the Canadian shoe in- 
dustry was turning out a fine product 
at prices within reach of the con- 
sumer. He said, however, that de- 
valuation had tended to raise Cana- 
dian hide prices almost to U. S. levels. 
Many dealers were exporting these 
hides to the U. S., thus holding both 
hide and leather prices firm. The 
1950 goal was to offer Canada’s 20.- 
000 shoe workers regular employ- 
ment, he added, but this could be 
done only by keeping prices in line 
with demand, 


PPSSA To Display 
Shoes By Departments 

A series of “shoe department 
stores” will characterize the Popular 
Price Shoe Show of America during 
its stay at the Hotels New Yorker and 
McAlpin, New York City, on Nov. 27- 

dec. 1, according to Edward Atkins 
and Maxwell Field, co-managers. 
More than 800 rooms of footwear 
and allied line displays will be de- 
partmentalized according to type and 
category as a service to retailers. 

The PPSSA wili occupy 16 solid 
floors at the New Yorker, plus mezza- 
rine booths and parlor floor and 
30 suites. Men’s and general lines 
will be concentrated on the fifth floor, 
with volume companies such as In- 
ternational Shoe Co., Endicott- 
Johnson Corp., and General Shoe 
Corp. present. The sixth floor will 
have volume casuals and_playshoes 
as wel: as several large volume lines 
such es Brown Shoe Co. 

Women’s novelty lines from New 
England will occupy the seventh and 
eighth floors. The ninth to sixteenth 
floors will feature shoes and slippers 
plus exhibits of leading shoe ma- 
chinery companies, lasts, rubber, fab- 
ric and supply lines. The fourth and 
fifteenth floors will be in effect 
Avenues of Shoe Wholesalers.” The 
mezzanine floor will house the main 
registration desk, booth exhibits, ac- 
cessory and finding exhibits and dis- 
plays by leading trade publications 
in the shoe field. Official headquar- 
ters of the PPSSA will be located in 
Rooms 1645-1646. 

The McAlpin will feature three 
floors of popular priced brand line 
shoes, predominantly women’s dress 
and casual types. 
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Wherever you need a better binder, look to Methocel. In the manufacture of white 
shoe polish, a good binder is essential. Methocel fills the bill not only as a binder, 


but also as a suspending agent for the white pigments in the shoe dressing. 


Throughout the leather industry, Methocel has proved its value in many uses. 
In the pasting of leather, Methocel’s thickening ability makes it outstanding as 
an adhesive, giving correct viscosity and the right amount of “stick”, permit- 
ting easy removal of the hide after drying. Methocel has the advantage of being 
completely inert and uniform in body and tack. 


Take this opportunity to find out about the many advantages of Methocel in the 
leather industry. Send in the coupon for your free experimental sample of the neu 


Methocel, powdered. 
THE DOW CHEMICAL COMPANY ¢« MIDLAND, MICHIGAN 





The Dew Chemical Company 
Dept. Me- 198A V7 
Midland, Michigan 


Please send free sample of METHOCEL, for use in. 
Check viscosity desired: 15, 25, 100, 400, 1500, 4000 cps. 


CHEMICALS INDISPENSABLE 
TO INDUSTRY AND AGRICULTURE 


Name and Title. 
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Selby Moves 2 Lines 
To New Hampshire 

Selby Shoe Co., Portsmouth, O., 
announced this week that production 
of two lines of Selby Shoes will be 
transferred from its Portsmouth plant 
to a New Hampshire factory. The 
shoes will be manufactured starting 
about Dec. 1 at one of the plants 
operated in New Hampshire by Louis 
H. Salvage. 

Salvage operates Louis H. Salvage 
Shoe Co. and Salvage & Molloy Shoe 
Co. in Manchester and Foot Delight 
Shoe Co. in Beverly, Mass. He will 
form S & S, Inc., to manufacture two 
of the eight Selby lines formerly 
turned out at Portsmouth. 

N. B. Griffin, president of Selby, 
revealed that some 800 to 1000 Ports- 
mouth employes will be laid off by 
Dec. 1. The plant now employs 2700. 


Godman Buys Air-O-Matic 

H. C. Godman Co., Columbus, O., 
manufacturer of women’s and girls’ 
shoes, has purchased outright the 
Air-O-Matic men’s shoe factory at 
Marion, Ind. The new unit will be 
known as the Air-O-Matic men’s shoe 
division of the Godman Co, 

J. O. Moore, president of Godman, 
said that under the purchase agree- 
ment, Godman acquires all brands, 


COMPARATIVE LE 
CATTLEHIDE LEATHERS 
«In 1,000 hides) 
Belting, Harness 


Total 
Cattle 
Hides 
. 22095 


Upper 
12124 
11582 
15600 
15598 
13073 
13002 
14567 
14057 
15529 


14213 


1231 
1234 
1229 
1049 
1095 
565 1159 
410 931 
568 1179 


trade marks and patents. He did not 
reveal the purchase figure, but stated 
the newly acquired men’s shoe line 
would add several million dollars to 
Godman’s annual sales. 

L. E. Hills, an executive of the 
men’s division of Craddock-Terry 
Shoe Corp., Lynchburg, Va., for the 
past 16 years, was named division 
general manager. Martin Kuhn, gen- 
eral production manager of Godman, 
will be in charge of Air-O-Matic pro- 
duction. The Air-O-Matic sales and 
executive staff will remain unchanged. 


TC Lab Marks 25th Year 


The Tanners’ Council Research 
Laboratory at the University of Cin- 
cinnati marks its silver anniversary 
this year. On Nov. 19, the world- 
famed laboratory will be exactly 25 
years old. Open house will be held 
during the entire week of Nov. 14-19, 
during which the public will be in- 
vited to visit the laboratory and see 
the research in progress. 


Navy Asks Oxford Bids 

The Navy Purchasing Office, New 
York City, has issued Invitation No. 
5715 calling for bids on 50,040 pairs 
of enlisted men’s black leather ox- 
fords. Bids will be opened at 10:00 
a.m. EST on Nov. 3. 


ION FIGURES 


Bag 
Case, 
Strap 

387 

382 

581 

936 


Mechani- Sad- Uphol- 


1439 
1324 
1158 
1134 
1004 


74 
78 
69 
70 


**Data from 1942 forward not directly comparable with previous data. 


CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS 
(In 1,000 hides) 


-— 
Total 
Sheep, 
Lamb 
35914 


- 10480 


943 
RS6 
947 
766 
3018 


2364 
2690 


-—— Sheep Leathers 
Glove, 
Gar- 
ment 
18420 


Shoe 
11604 
9966 
14166 
14983 
15474 
15010 
17153 
13349 
12198 
11392 


1029 
10¢2 
963 
748 
696 
723 
606 
915 


Item 1(A) calls for 27,684 pairs 
to be delivered to the Brooklyn Naval 
Clothing Depot while Item 1(B) 
spec‘fies the remaining 22,356 pairs 
for delivery to the Oakland, Cal., 
Naval Supply Depot. Awards of 
10,000 pairs or more but less than 
20,000 pairs shall be delivered during 
Dec.; awards of 20,000 pairs or more 
but less than 30,000 pairs shall be 
delivered at one-half in Dec. and one- 
half in Jan., 1950; and awards of 
30,000 pairs shall be delivered in 
three equal instalments during Dec., 
Jan., and Feb. 


Membership Drive At Fair 

Frederick Bloom, executive secre- 
tary of the 210 Associates, Inc., the 
national philanthropic foundation of 
the shoe and leather industry and 
allied trades, will head a membership 
drive at the National Shoe Fair in 
Chicago, Oct. 30-Nov. 3. 

Bloom will set up headquarters in 
the showroom of Bourque Shoe Co. 
at the Morrison Hotel to explain the 
aims and purposes of the 210 and 
register new members. A display 
will be set up to illustrate how the 
Association operates. 


British To Seek 
U.S. Leather Goods Market 


With devaluation of the pound 
sterling an accomplished fact, Britain 
is now planning an all-out campaign 
to compete on the U. S. leather goods 
market. 

One of the initial signs is news that 
the issue of “British News,” designed 
to stimulate U. S. buying of British- 
made goods, has been distributed to 
more than 2000 American purchasing 
agents. Prominently displayed in the 
booklet are leather luggage, wallets, 
footwear, etc. On the front page is 
a picture of a small jewel case “that 
is only one example of the extensive 
range of fine leather goods” produced 
in Asprey’s London factory. 

Britain’s Leather, Footwear and 
Allied Industries Export Corp., Ltd., 
an industry controlled organization 
representing more than 1600 leather 
goods export firms, is sending a mis- 
sion here to study the U.S. and Cana- 
dian market. The British figure many 
of their leather goods, especially lug- 
gage, stand a good chance for con- 
sumer favor here now that devalua- 
tion has reduced prices an average 
15 percent on these items. 

A central bonded warehouse will 
be set up in Canada to offer Canadian 
retailers 24-hour delivery on British 
leather goods. This warehouse may 
also be used to supply U. S. retailers 
or another set up here. 
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Brazil Not To Devaluate 

Brazil has decided against devalu- 
ation of the cruziero which remains 
pegged at 5.5 cents in relation to the 
dollar, LEATHER AND SuHoes’ Brazilian 
correspondent reported this week. The 
decision was made despite recent peso 
devaluations by Argentina and Uru- 
guay (L&S, Oct. 8 and 15). 

News of world-wide currency deval- 
uations caused frigorifico hide prices 
in cruzieros to drop substantially on 
the market. Tanners, however, re- 
fused to lower prices on finished 
leathers, according to latest reports. 

To date, Banco do Brasil has not 
fixed a new rate of exchange for de- 
valuated currencies. Previously the 
Bank of England assumed commit- 
ments on blocked Brazilian sterling 
balances which are to be revaluated 
before new business is done. Cruzie- 
ros received for dollar payments may 
be still converted into “internal” dol- 
lars purchased from Banco do Brasil. 

Hide stocks in Rio Grande do Sul 
are estimated at only 5000 steers and 
15,000 hides. With domestic leather 
consumption growing recently, local 
tanners are purchasing matadero 
hides to meet the demand. 


N. E. Output Up 5% In July 

Shoe production by the New Eng- 
land shoe states during July totaled 
10,336,000 pairs, an increase of five 
percent over July 1948, the New Eng- 
land Shoe and Leather Assn, reports. 
This brought N.E. shoe production 
for the first seven months of the year 
to 83,890,000 pairs, a gain of one 
percent over the same period last 
year. National output for the period 
was 263,092,000 pairs or two percent 
below a year ago. 

Massachusetts showed a gain of 4.1 
percent over July 1948, New Hamp- 
shire output increased 7.2 percent 
and Maine's rose 6.2 percent. Value 
of shoe shipments from N.E. during 
the month amounted to $34,682,000, 
a per pair average value of $3.27. 

National output for the month was 
33,031,000 pairs, a drop of 14 percent 
from June but three percent over July 
1948 output. Of this, 23,436,000 
pairs were regular street types, down 
three percent. Output of sandals, 
playshoes, slippers, athletic and other 
footwear totaled 9,595,000 pairs or 
22 percent more than in July 1948. 
The entire shoe industry shipped 34,- 
776.000 pairs with a net factory value 
of $117,294,000—an average factory 
price of $3.37 per pair compared to 
$3.68 last year. These figures were 
based on a report issued by the Cen- 
sus Bureau. 

The Massachusetts shoe industry 
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employed about 38,176 workers dur- 
ing July and paid them average total 
weekly wages of $1,502,146. This 
was a decrease of 1.5 percent in em- 
ployment and an increase of 6.3 per- 
cent in payrolls over July 1948. 


New Shoe Firm In Nashua 

A new shoe firm, James Shoe Co., 
Inc., has been organized to manu- 
facture women’s novelty shoes in 
Nashua, N. H. The company has 
leased three floors of the Number 
One Mill from the Nashua-New 
Hampshire Foundation and plans to 
start operations by the first of the 
year. 

Atty. Walter Espovich of Haverhill, 
Mass., legal counsel for the firm, said 
he could not reveal the names of the 
owners but added they were “success- 
ful shoe manufacturers.” The James 
Co. will employ from 300-400 work- 


ers. 


NSI To Stress Seasonality 
In Men's Shoe Campaign 

The National Shoe Institute, in an 
effort to increase sales of men’s shoes, 
has planned a campaign to promote 
seasonality in men’s footwear. Be- 
ginning with a promotion of the trop- 
ical theme for spring and summer 
1950, an over-all seasonality program 
will be sponsored jointly by NSMA 
and NSRA through the Shoe Insti- 
tute. 


Calfskin Imports Soar; 
Goaftskins Down In Aug. 
Imports of calfskins and kips dur- 
ing Aug. reached a total of 118,000 
pieces, higher than in any month 
since Aug., 1948, the Tanners’ Coun- 


cil reports. Although exports of 
77,000 pieces reduced the net reteipts 
for the month to 41,000 pieces, Aug. 
marked the first month of net imports 
of calfskins and kips since last Nov. 

Cattlehide imports totaled 35,000 
pieces with exports at 127,000 pieces, 
bring net exports to 92,000 hides. 
Net exports for the year through ex- 
ports amounted to 220,000 cattle- 
hides. 


NSI will furnish the trade press 
and men’s shoe industry at the Na- 
tional Shoe Fair in Chicago with pro- 
motional material stressing the slo- 
gan—‘Seasonality Makes Sense! Sea- 
sonality Makes Sales!” The initial 
promotion will emphasize three dis- 
tinct types: 1. Tropicals including 
ventilated, mesh and woven shoes. 
2. Tropical tones including two-tone 
effects for summer dress-up and 
sports and, 3. Tropical slip-ons in- 
cluding the new finger gore slip-on 
oxfords in light weight construction 
for general summer wear. 


Pfister & Vogel 
Elects Buettner President 


Erhard H. Buettner has _ been 
elected president of Pfister & Vogel 
Tanning Co., Milwaukee, to succeed 
Frank Belz who resigned on June 30 
after 53 years of service with the 
company. The announcement was 
made this week following the annual 
meeting of stockholders. 

Buettner has been associated with 
the firm for more than 25 years. He 
will also have charge of sales as did 
Belz. Other officers named were: 
Charles P. Vogel, chairman of the 
board; S. A. Pierson, vice president 
and secretary; John Kultgen, treas- 
urer and assistant secretary; and 
Lauren Meyers, vice president in 
charge of manufacturing. 


Goat and kid imports reached 2,- 
657,000 as compared to 2,710,000 in 
July. Total imports for the first 
eight months of the year were 25,401.,- 
000 as compared to 26,268,000 in the 
same period a year ago, Pickled 
sheepskin imports totaled 3,149,000 
pieces, nearly triple the Aug., 1948, 
figures and more than one and one- 
half times the July figures. Eight 
months’ totals are 9,646,000 pieces 
compared to 11,972,000 a year ago. 

Except for upholstery leather, 
leather exports were ahead of last 
year’s totals both for Aug. and the 
eight months’ period. 


EXPORTS T™MPOR' 


Aug. Aug. 
(000 Omitted) 1948 
Leather 
Sole 12 
Belting 2 
Upper " 2,069 
Lining 98 380 
ylove, Garment sq. ‘ 181 
Bag, Case 5 48 
Upholstery 
Rawstock 
Cattlehides 13 
Calf and Kip 141 
Goat and Kid eee 1 
Cabrettas eee 
Shearlings 
Pickled Sheep 
Wooled Skins 


8 mos, totals 
1949 1948 1949 1948 1949 1948 


b TS 
Aug. Aug. 8 mos, totals 


1,281 323 10 296 354 
82 


8 237 
353 : 3,367 
23 630 
132 9F 618 
7 119 








Oct. Shoe Output Seen Up 


Shoe production during Oct. 
reached a total of 39.5 million pairs, 
slightly higher than output for Oct.. 
1948, according to a preliminary es- 
timate by the Tanners’ Council re- 
leased this week. Total output for 
the first 10 months of 1949 js esti- 
mated at 389,043,000 pairs, only 8/10 
of one percent less than in the same 
period of 1948 and 3/10 of one per- 
cent less than in this period of 1947. 

Aug. output was approximately 
14,995,000 pairs or two million pairs 
greater than first estimated while 
Sept. output was set at 41.5 million 
pairs, 1.4 percent less than the 42,- 
081,000 pairs produced in Sept., 
1948. 

The Council points out that the 
relatively high level of production 
has resulted entirely from increased 
output of women’s play shoes and 
house slippers. Output in other ma- 
jor categories has fallen seven to 
eight percent except in boys’ foot- 
wear. Average factory value per 
pair in Aug. rose to $3.51 or 14 
cents per pair higher than the July 
level. Part of this increase is attrib- 
uted to the shift in production from 
summer to fall in winter styles. 


Sept. Chain Sales Down 
Dollar sales by the five major retail 
shoe chains during Sept. totaled $25,- 
252,000, a decline of 1.8 percent from 
the $25,707,000 recorded in Sept., 
1948. Individual chains showed 
changes ranging from a drop of 5.1 
percent by A. S. Beck Shoe Corp. to 
a gain of 3.3 percent by Shoe Corp. 


($1,000) September 

1949 1948 
Kinney $3,055 $3,084 
Edison 6,489 6,412 
Beck 4,153 4,378 
Melville 7,835 8,230 
Shoe Corp 3,720 3,603 


Total $25,252 $25,707 
Number of Stores 1,533 1,491 


Swinney Heads Israel Staff 


Claude M. Swinney has been named 
by General Shoe Corp., Nashville, 
Tenn., to head the staff of manage- 
ment engineers and production per- 
sonnel which will supervise con- 
struction of the first modern shoe 
plant to be built in Israel. Swinney. 
who is presently arranging for ship- 
ment of machinery and supplies to 
Jerusalem, will complete his staff 
and leave for Jerusalem in the near 
future. 


One of the most experienced men 
in General Shoe’s shoe manufactur- 
ing division, he has served some 10 
years with the firm in production and 
administrative capacities. He was 
formerly in charge of the firm’s plants 
in Atlanta and Lawrenceville, Ga., 
and Cowan and Frankfort, Ky. 


Construction of the new plant. 
providing a capacity of 2000 pairs 
of men’s, women’s and children’s 
shoes per day, will be completed 
next April. The General Shoe staff 
will then train workers in Israel to 
produce high-grade footwear on mod- 
ern machinery. 


of America. 

During the first nine months of the 
year, sales dropped 2.1 percent for 
the average. G. R. Kinney and Shoe 
Corp. of America each showed gains 
of 1.9 percent and Edison Bros. re- 
mained unchanged. Beck sales fell 
5.4 percent and Melville Shoe Corp. 
was down 5.7 percent. 

January-September 
1949 1948 
$22,975 

54,264 

28,955 

51,859 

25,202 


183,255 


LYNN INNERSOLE CO. 


119 BRAINTREE ST., 
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ALLSTON, MASS. 


PIEIRSONNIEIL 


A Two prominent United Shoe Work- 
ers of America, CIO, officials were 
honored Oct. 22 at a testimoniai 
banquet given in Lynn, Mass. The 
officials were William E. Thornton, 
president, and James J. Mitchell, 
secretary-treasurer. 


A Frank T. Tucker, director of ad- 
vertising at B. F. Goodrich Co., 
Akron, recently celebrated his 30th 
anniversary with the firm. 


A George Longo has been named 
president of Capital Shoe Mfg. Co., 
Brooklyn, and treasurer of Beacon 
Shoe Mfg. Co., Columbia, Pa. Both 
firms manufacture children’s stitch- 
downs. 


A Simon Weiner, New York City 
shoe wholesaler, has been appointed 
distributor in the New York, Long 
Island and northern New Jersey 
area for Huskies, manufactured by 
the Husco Shoe Co., Honesdale, Pa. 


A Harold J. Browne, formerly of 
Burkhart Shoe Mfg. Co., has leased 
a plant at Clarence, Mo., to set up a 
new shoe manufacturing firm known 
as Greenbrier Shoes, Inc. Produc- 
tion of 1500 pairs of women’s shoes 
daily will be started shortly. Leonard 
Williams, Joseph Stauder, and Ernest 
Lewis, all formerly with Town & 
County Shoes, Inc., are vice presi- 
dents of the new firm. 


A Oscar Fern, well known superin- 
tendent of Jay Shoe Mfg. Co., Cam- 
bridge, Mass., is no longer with the 
firm. He has been succeeded by 
Michael Finelli who has been asso- 
ciated with Wolff-Tober Shoe Mfg 
Co., St. Louis, for 12 years 


AL. S. Hoffman, who was associated 
with the sales division of Graton & 
Knight Co., Worcester tanner for some 
25 years, has rejoined the firm after 
a brief period with Hans Rees’ Sons 
and Chas. A. Schlieren Co. Hoffman 
will cover the Eastern seaboard for 
Graton & Knight. 
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King Kid again demonstrates its leadership in the 






Kidskin parade! It is now tanned in fashion’s 







favorite colors .. . brown for men... the 


standard blue and brown for women, as well 






as the bright multi-colors for spring—Green—Red— 






Yellow—Blue. 






Co-ordinated with those rich and lustrous colors 








is the unique combination of beauty, comfort and 
durability possessed only by the finest quality 
kidskin leathers. 
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BLACK GLAZED + BLACK SATIN - COLORED KID WG l 


LINE 
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William AMER Company 


BLACK SUEDE + GARMENT LEATHER PHILADELPHIA, PA. ESTABLISHED 1832 
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dyestuffs for coloring 
suede\ leather for shoes 


popular colors 
standard shades 


rich bloomy tones \ 


high tinctorial strength 


uniform penetration \ 


level dyeing \ Our technical department will co-operate 


\ 
\_ with you in supplying color matches and 


low dyeing costs 


formulas to meet your needs. Inquiries 


addressed to our nearest office will 





receive careful and prompt attention. 


GENERAL DYESTUFF CORPORATION 


435 HUDSON STREET, NEW YORK 14, NEW YORK 
BOSTON + CHARLOTTE - CHICAGO - PHILADELPHIA - PROVIDENCE - SAN FRANCISCO 
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“DID YOU SEE ALL 
THE GLORIOUS NEW 


SPRING COLORS?” “SURE THING! THAT’S 


WHAT’S ALWAYS 
KEEPING ME ON THE 
JUMP!” 


Ha FAT] Es 17 AUN IN] NT Ga Gt ©] A] AN INDY 


123 NORTH 27th STREET, MILWAUKEE 8, WIS. 
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New Buying Mood and Tempo Visits Shoe Fair 


VER 1300 scheduled displays 
QO will set an all-time record for 
the National Shoe Fair in Chi- 
cago, Oct. 31 to Nov. 3. These dis- 
plays, spread over four leading ho- 
tels, will also occupy a record amount 
of exhibit space. About 680 individ- 
fal companies, representing 98 per- 
cent of total U, S. shoe production, 
are participating. Every grade and 
type of footwear will be represented 
a significant factor expected to 
lure buyers of every kind of footwear 
and obtain a Spring preview. 

Shoe sample rooms at the Palmer 
House will be on the 6th to 9th floors, 
inclusive, with the large exhibition 
hall on the 4th floor devoted exclu- 
sively to allied trades exhibits. 

Exhibit rooms at the Stevens hotel 
will be on the 3rd to 11th floors: at 
the Morrison hotel, from the 4th to 
12th floors, with some on the 15th 
and 16th floors, and a few of the 
larger exhibits on the mezzanine and 
second floor; at the Congress hotel, 
on two floors. The Shoe Fair will 
again provide free transportation be- 
tween exhibiting hotels, operating on 
a five-minute schedule, with ten- 
minute running time between hotels. 
Service will be from 9 a.m. to 6 p.m. 
daily, starting at noon on Sunday, 
Oct. 30. 


Special Features 

An advertising and window display 
contest is to be conducted, with cash 
awards for winners. Awards will be 
made to men’s, women’s and chil- 
dren’s shoe stores for advertising and 
promotional originality and reader or 
consumer appeal, A group of smart 
window displays will also compete for 
awards. Entries of both contests will 
be exhibited on the fourth floor of 
the Palmer House. 
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Stabilized prices, business confidence, longer 
range buying, intensified competition and promo- 
tion, new style trends—these set new buying pace 
and attitude to become evident at Shoe Fair. 


Two business clinics will also be 
conducted. The “Store Management 
and Expense Control Clinic” will be 
supervised by two Northwestern Uni- 
versity marketing professors, This 
clinic has been conducted at previous 
Fairs, and is open to all retailers for 
consultation on their special market- 
ing or store operation problems. 

Another continuing feature is the 
“Store Modernization Clinic” to assist 
store owners planning to modernize 
their establishments. The consulta- 
tion service is under the supervision 
of Carl W. Peterson, one of the coun- 
try’s leading store designers, and is 
available at no cost. The clinics will 
be conducted at the Palmer House on 
Monday through Wednesday, from 
9:30 till 12, and 2 to 4:30, Appoint- 
ment must be made for consultation. 

On Monday noon, the Official 
Opening Luncheon will be held in the 
Grand Ballroom of the Palmer House. 
A nationally known speaker will head- 
line the event. The annual dinner 
meeting of the National Shoe Mfrs. 
Assn. will be held on Monday evening 
at 6:30, in the Red Lacquer Room 
of the Palmer House. Directors and 
committee members will be nomi- 
nated and elected. At 8:15 there will 
be a Public Relations Meeting in the 
Grand Ballroom of the Palmer House, 
with Dr. Arno Johnson, vice-president 
and director of research of the J. 
Walter Thompson Co. discussing 
“The Economic Outlook of the Shoe 
Industry.” Joseph E. Boyle, vice- 
president and director of public re- 
lations of the same firm, will present 
a review of the joint public relations 
program of the NSMA and NSRA. 
This meeting is open to all. At the 
Joint Luncheon Meeting on Tuesday, 
held in the Palmer House’s Grand 


Ballroom, the principal speaker will 
be Frank W. Mayfield, prominent de- 
partment store executive and three- 
time president of the National Dry 
Goods Assn., who will speak on cur- 
rent and future problems of retail 
merchandising and promotion. 


Promotion Key 1950 Factor 


From early indications within all 
branches of the shoe industry, 1950 
will stress promotional efforts with 
greater intensity than perhaps at any 
time since war’s end. In fact, promo- 
tion and merchandising will likely re- 
place even prices as the Number One 
target—though, of course, prices will 
be an essential weapon of the promo- 
tional programs. 

However, with most shoe prices 
having reached what is regarded as a 
stable level—a plateau that will show 
relatively small fluctuation in coming 
months—emphasis will be on mer- 
chandising originality and effective- 
ness to lure new customers ‘and extra 
pairage. Hard-hitting and continu- 
ous promotional campaigns are being 
revised and devised at both the man- 
ufacturing and retail levels. More 
and more manufacturers and retail- 
ers are coming to recognize the stark 
truth that shoe consumption—and 
hence production and sales—is mo- 
notonously stable in the U. S., on the 
basis of 50-year figures that have not 
changed appreciably over that long 
period. Hence, for a manufacturer 
or retailer to obtain additional busi- 
ness boils down to the grim fact that 
the business must be taken away from 
a competitor rather than creating 
new sales through increased consump- 
tion. Obviously, this spells a rising 


(Continued on Page 32) 
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Men’s Footwear— 


Spring Gashion Report 


POTENT dose of rejuvenating 

serum has been injected into 

the men’s branch of the shoe 
industry, particularly into its style 
veins. The early response of the 
patient is heartening, and the prog- 
nosis excellent. By next Spring he 
will be back in healthy and brisk 
stride. 

In the past decade, except for a 
few spasmodic and short-lived spurts, 
men’s footwear fashions have pretty 
much followed a conventional pat- 
tern in terms of styles and colors and 
materials. Male consumers, there- 
fore, have been little inspired to pur- 
chase footwear on the basis of style 
enticements. Perhaps the large ma- 
jority of purchases have been for 
utility purposes. The male bought 
a pair of new shoes because his old 
ones were wearing out. 

Each year American men _ buy 
about 22-25 percent of the country’s 
total shoe output. These purchases 
include work shoes. In fact, about 
26 percent of all the men’s shoes sold 
each year consist of work 
about 74 percent consisting of dress 
or style footwear. Thus, with a total 
1948 shoe production of 462,000,000 
pairs, men’s dress footwear com- 
prised only about 78,000,000 pairs. 
Women, on the other hand, purchase 
about 45-47 percent of the country’s 
total shoe production—even though 
the adult male and female popula- 
tion are about equal in numbers. 

To put it another way, per capita 
men’s shoe consumption is around 
two pairs a year, as compared with 
about 3.75 pairs annually for women. 
However, when we eliminate the work 
shoe category we find that men’s per 
capita consumption of dress shoes is 
around 11% pairs. In short. women 
buy more than twice as many shoes 
as men. Nor is it because the women 
wear out their shoes faster. With the 
female, shoes are largely a style fac- 
tor—the necessity of more pairs be- 
cause she thinks in terms of clothing 
ensemble, of go-with effects, of sea- 
sonality. 


shoes, 


A new level of style-consciousness has come into 
the men's dress shoe field. Seasonal footwear is 
the keynote. A vigorous program is being launched 
with a smart new array of styles ready for showing 
and selling. 


The New Promotion 

In that last statement is the core 
of the new thinking that is rapidly 
permeating the men’s branch of the 
industry. In short, more shoes can 
be made and sold if merchandised 
vigorously on a seasonal and cloth- 
ing ensemble basis. Though utility 
is important, style in the men’s shoe 
field has not been played up to its 
potentialities and commercial possi- 
bilities. 

Though the male is by nature more 
“conservative” than the female in 
matters of apparel, the growing opin- 
ion now among men’s dress shoe 
producers is that this conservatism 
has been exaggerated by shoe men. 
They point to what has happened to 
men’s clothing tastes in the past dec- 
ade: the mass wearing of summer 
slacks and slack suits, many in sur- 
prisingly bright colors; _ bright- 
colored, ornately designed — neck- 
wear; gay-colored shirts: rococo 
sport coats. Male individuality has 
begun to blossom. The male, like 
the female, now thinks and, more 
importantly, acts in terms of season- 
ality, of ensemble. 

But where are the shoes to com- 
plete the picture? Up to now their 
appearance has been spotty, their de- 
sign often uncoordinated, their pro- 
motion half-hearted. 

Realizing this, the men’s dress shoe 
manufacturers have at last decided 
to launch a vigorous merchandising 
and promotional program. Earlier 
this year, under the auspices of the 
National Shoe Institute, a meeting 
was held to discuss and prepare the 
groundwork. Out of the many ex- 
perienced voices the thinking became 
crystallized on a few vital points. 

Heretofore a shoe manufacturer 
would clandestinely design several 
new shoes for the season ahead, 
Then, perhaps after introducing them 
at a shoe show, he would launch a 
national promotional campaign. The 
new shoes would achieve a degree of 
success, and the manufacturer would 


gain a degree of prestige for launch- 
ing and promoting the new: styles. 
But when he added up his promo- 
tional costs and balanced them against 
total sales and profits, the resultant 
picture was not always bright. Often 
he felt he had failed to cash in on the 
maximum of sales and profit poten- 
tial. 

Now a new kind of thinking has 
begun to jell. Why not let the shoe 
manufacturer introduce his new shoe, 
receive credit for its innovation—bud 
then to publicize it and let everyone 
get behind it? Why not more co- 
ordinated thinking in styles? Why 
not the selection of just a few—four 
or five, perhaps — new basic styles 
each season, with everyone promot- 
ing them in a coordinated program? 
In short, the whole men’s branch 
should have a common focus point in 
each season’s footwear—and all mer- 
chandising eyes, backed by promo- 
tional effort, should be concentrated 
on that common point. 

Such is the thinking and action 
that has begun to jell. And we shall 
see the first wholesome and concrete 
signs of it in next Spring’s footwear 

-the talking and thinking and sell- 
ing of seasonal footwear. 


Which Styles? 

Which are the men’s styles that are 
going to receive the big promotional 
effort in Spring-Summer footwear? 

1. Big leader will be the “dressy 
casual” finger gore shoe with high 
instep or front (made over a high- 
cone last) and pump-fitting back. 
The gore is hidden. The shoe, though 
basically a casual, simulates a dress 
shoe to a certain degree, does not 
have the dipping topline of the reg- 
ular casual, Will appear in many 
style variations. 

2. The meshcloth shoe. This will 
consist basically of a meshcloth (the 
trend in this material is toward ny- 
lon) plug or vamp in contrasting 
color (predominately tan or beige) 


(Concluded on Page 36) 
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BELLEVILLE 


SHOE MFG. CO. 
BELLEVILLE, ILLINOIS 


STYLE NO. 247 
BOYS’ WING TIP 
BAL OXFORD 


KENT BROWN 
COLOR NO. 301 





Leather . . . and especially Rueping’s PAWNEE .. . 


sells shoes! Here is a beautiful comfort-textured 








line . . . noted for its deep lustrous finish and 











distinctive character. Ask for Pawnee... 


it is available in all the popular spring shades. 


FRED RUEPING LEATHER CO., FOND DU LAC, 
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Women’s Footwear — 


Spring Fashion Report 


A variety of interesting new style treatments, and 
a few trends, have been set. Here is an advance 


RACTICALLY every shoe man- 
oo in the country spent 

a busy October readying his new 
Spring lines for display at the Na- 
tional Shoe Fair in Chicago. The 
large majority of these styles have 
been kept “under cover” for the big 
moment of launching. However, the 
basic fashion trends have already 
been set for Spring. Exhibits at the 
Shoe Fair will simply corroborate 
these trends. 

Following is a fashion roundup of 
what will occupy the spotlight in the 
coming season: 

Shoes with stripping effects will, 
from all current indications, be far 
away in the lead. The strips will be 
leather, very narrow (14 to 4 
inches), and interlaced to form 
ceuntless variations of design. .The 
main idea is to create lattice-like 
effects, and in most cases some kind 
of design — rings, loops, pleats, 
weaves, etc.—fashioned by entwining 
the strippings. The bulk of these 
delicate effects will be upon the vamp, 
but many will dress up the quarter 
or the shank area. Emphasis will be 
on the silhouette or light-and-airy 
idea. 

Now, most of these strippings will 
be found on better grades, for they 
involve manufacturing problems 
adding to costs. However, the lower- 
priced field will “simulate” the strip- 
ping treatments either by use of deli- 
cate cutouts, or by actual use of 
strippings which can be ingeniously 
designed to reduce costs and appear 
to have the same intricate designs as 
the more expensive shoes. 


Mules 


The mule pump is another shoe 
destined for a bright Spring. Chief 
feature is the extremely low-cut sides 
or completely “bare” sides. The 
quarter takes a plunging dip into the 
shank so that the shoe’s topline makes 
a graceful sweep. It is extremely 
flattering to the foot—slenderizes a 
heavy foot, shortens a long foot. 


20 


fashion report. 


Basically, most of these shoes are 
D’Orsay pumps. 

Here, too, the stripping and lattice 
effects come into play at the bare 
sides to form a delicate window look 
with the foot silhouetted against the 
lattice-like openings. The stripping 
motif may be carried out at the vamp 
and quarter, also. The shoe will pre- 
dominate in the higher heels—as high 
as 24/8. 

Steady return of single soles is 
causing rise in height of heels. Pop- 
ular heights are running up to 24/8. 
and very popular in the 20/8 to 238 
range. Platforms still hold a firm 
grip, however, but heights are lower 
—1l, and even down to 14 inch. 

Very flat heels—the “outside” or 
pancake 6/8 heels—will get a big 
reception particularly in softies, spec- 
tators and ballerinas, most of these 
types given new style treatments. 
Look, too, for finger gore types in 
the lower heels and casuals. Many 
will have mudguards about *¢ inches 
high, stitched and turned. 


Throats Lower 

Throats are getting lower and 
lower, but will be balanced by strip- 
ping effects on the vamp. Throats 
will be largely offsided, too. and deep- 
cut. Some of these very low throats 
will be “bare’”—that is, carry no lat- 
tice work on the vamp. The trend 
appears to be toward even more 
opening up of the shoe than in pre- 
vious seasons — to make the shoe 
lighter, more delicate and graceful 
by virtue of thin strippings (as nar- 
now as 3/16 to 7/32 inches), plung- 
ing toplines, barren sides, low 
throats, cutouts on quarters, etc. 

Straps, both instep and anklet, are 
still very prominent. But here again 
the trend appears to be toward nar- 
rower straps — actually strippings. 
These are ingeniously arranged. 
mostly with offsided effects, and with 
plenty of interlocking, woven. lattice. 
etc., effects either on the instep or 
around the ankle, and many of them 
converging upon a single point of 
attachment or adjustment with but- 


ton, buckle or snap fastener. 

Spring-Summer shoes_ will be 
largely sandalized, complying with 
the demand for light-and-airy types. 
However, in Spring footwear we'll 
see more closed backs and toes, with 
pumps in the lead. But where toes 
and backs are closed there will be 
compensating opened up treatments 
in the vamp or quarter, or at the 
sides, 

Materials 


Fabrics foresee a big season ahead. 
This is significant, for it indicates 
more versatility in colors, designs. 
textures. Linen, simulated or fabric 
“straw,” and meshcloth (mostly ny- 
lon) will be about the order of choice 
for spring-summer fabrics. But we'll 
also see shantungs, corduroy, gay 
prints, velvet, and several novelties. 

There is a rising demand for kid. 
both in glazed and suede, according 
to reports. Calf, though doing well. 
is hampered by recent price rises. 
Genuine reptiles are booked full. 
Much promotion has been given to 
reptiles as a year-round leather 
rather than a seasonal item, and evi- 
dently the promotion has begun to 
pay. Patent, too, has begun to show 
signs of life now that more vigorous 
promotional activity has begun. Side 
leathers, because they occupy such 
an important position in volume foot- 
wear, will make a wholesome show- 
ing, will be the dominating spring 
leather particularly in casuals. And 
even the synthetics are getting a ris- 
ing call, especially in suede types. 

As to colors, navy shades of blue 
will be as prominent next spring as 
last, which was a big blue season. 
Greens and reds are being talked 
about, too. Black and white will 
show little deviation from their sea- 
sonal spring demand, but new. lighter 
shades of brown are getting whole- 
some sampling. Two-tones and mul- 
ticolors are expected to make their 
hig splash in late spring. with pastels 

-particularly in pinks and yellows 

anticipating a bigger reception 
than last year. 
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They just can’t take it! 


Genuine reptiles are u 


jastic box toes in rep- 
tile uppers. Get your Beckwith 
agent’s recommendation in 
advance of cutting uppers. 


Depending upon which prac- 


tiee your conditio 
he can either supply you with 
dry heaters or arrange for your 


temporary use of canned pre- 


ite 
pared solvent box toes which 


solvent wet- 


at pulling-over. 








It’s Fabrics In ‘50 


Last spring and summer the shoe fabrics people 
got the big sign of encouragement from con- 
sumers. So a big 1950 fabrics year appears to be 
inevitable. And here's the low-down on all the 


facts. 


ABRICS are back into the shoe Shoe fabrics men have sat on the 

picture again, but solid. From bench for the past three or four years. 

all advance reports (styling, Now it’s their turn to pitch. And 
manufacturing, new lines, sampling, they seem to be in line for a warm 
etc.), Spring 1950 is going to be the _ reception from shoe manufacturers, 
biggest fabrics year since war's end. _ shoe buyers and consumers alike. 








SLING 
by B. F. Goodrich 


* Maximum Economy 


he soling your stylists, 
workmen and cus- ® FLEXIBILITY 
tomers like! It’s light- ey 
weight, absolutely water- NIFORMITY 
proof and slip-proof on ® LIGHT WEIGHT 
wet and dry surfaces so 
that wearer’s feet are in- 
sulated against heat and 
cold. And its price is right 
for the important volume 
market, Play safe! 


be sure 
of 


QUALITY 


BRISTOL FABRICS : 


64-66 SOUTH ST., BOSTON, MASS. 
ST. LOUIS NEW YORK OFFICE HANOVER, PA. 
MARBRIDGE BLDG., 47 WEST 34TH ST. 




















What makes it so sure? The 
“cycle.” What's the cycle? Fabric 
footwear, according to the long ex- 
perience in the industry, and also ac- 
cording to records kept over many 
years, has periods of high activity 
followed by low activity. It is usually 
a three-year cycle, according to the 
trade, that starts with a bite the first 
year, a gobble the second, and a gorg- 
ing the third. 

The important “bite” occurred last 
spring. Many retailers were caught 
short when consumer demand _ for 
some types of fabric shoes suddenly 
became evident. This occurred, of 
course, primarily in the lower priced 
field, with emphasis on the $2 to $5 
retailers. However, there was some 
wholesome nibbling in higher priced 
lines also. Anyhow, it was the long 
awaited sign, the significant bite. 

Initial surveys among shoe buyers 
show that shoe fabrics are to be an 
important part of the spring-summer 
picture for next year. Fabric houses 
report the most active sampling (and 
in some instances actual purchasing) 
since the end of the war. Stylemen 
have included more fabric shoes— 
allover or trim or part—in the spring- 
summer lines to be shown at the Fall 
shows. 


Which Fabrics? 


Top choice fabric by far is linen. 
Second is simulated straw. Third is 
nylon mesh, That's the unanimous 
consensus, 

Linens in particular were in strong 
demand last spring and summer when 
few retailers were adequately stocked 
with such footwear. Most will be 
prepared this coming spring and sum- 
mer. Straws will be predominantly 
simulated types—fabrics and syn- 
thetics—which make for easier shoe- 
making and are less expensive than 
natural or imported straws such as 
Madagascar. The simulations, inci- 
dentally, are excellent. And straws 
in natural wheat color far away in 
the lead. Nylon mesh, according to 
all reports, will largely replace cot- 
ton and rayon meshcloths. Nylon’s 
characteristics overcome the difficul- 
ties found with cotton and rayon 
meshcloths in shoemaking. It is far 
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HOW TOWN & COUNTRY USE CUSHION CORK 
to add extra comfort to their ‘‘Young One”’ shoe 


To make this attractive shoe more comfortable, 
Town & Country Shoes, Inc., of Sedalia, 
Missouri, cement a !i6-inch thick piece of Armstrong's 
Cushion Cork into the forepart of the insole. This 
construction gives the ball of the foot exceptionally 
resilient support. In addition, the Cushion Cork 
insert helps increase the flexibility of the shoe. 
The Cushion Cork used in Town & Country shoes 

is made of thousands of springy cork particles held 
in a sponged synthetic binder. Each cork particle 
acts like a tiny spring to help absorb the jolts and 
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BOX TOE MATERIALS - 
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jars of walking. Shoes made with this material stay 
comfortable because Cushion Cork never loses its 
resilience and flexibility. Cushion Cork also helps 
insulate the foot against heat and cold. 

You'll build more repeat business when you sell 
shoes made with Cushion Cork. Simply explain its 
comfort-giving advantages. A few trial steps down 
the aisle usually complete the sale. Armstrong 
Cork Company, Shoe Products Department, 

8810 Arch Street, Lancaster, Pennsylvania. 
Cushion Cork is available for export sale. 


CUSHION CORK AND FLEXICORK ARE REGISTERED TRADE-MARKS. 


PRODUCTS 


CUSHION CORK 





CORK COMPOSITION 





Z 
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Buckles may seem commonplace to some 
people — but you know what a difference 
they make in the sale of your shoes or other 
accessories! 


And, when you select RONCI BUCKLES, 
you know you're getting the finest in Design, 
Finish and Workmanship. Small wonder, then, 
that RONCI is the world's largest manufac- 
turer of buckles! 


2 —— 


RONCI&e seem, 


stronger, holds its shape better, is 
easier to clean, will not fray, etc. And 
because of these advantages it will 


| find—is finding—much larger accept- 


ance. Moreover, it will find a whole- 
some reception in the men’s as well as 
the women’s field, what with men’s 


| part-mesh uppers due to figure very 
| prominently in the spring-summer 
| picture. 


Other fabrics that will make a good 
showing are shantungs, corduroys, 


| satins, velvet, crash cloth, screen 


prints, coarse woven cloths. Some 
novel new types are coming in, too. 
Gabardine, once a staple in footwear, 
has as yet shown no signs of coming 
out of hibernation, 

Synthetics are also very promi- 
nently in the picture. Leader is syn- 
thetic suede which, as everyone 
knows, has driven a deep wedge into 
the natural suede business, and has 
wholly dominated the very low-priced 
shoe field. But look for a wholesome 
showing of other synthetic types, 
mostly simulating natural materials: 
unborn calf, non-tarnishing gold and 
silver plastic for evening shoes, and 
synthetics which simulate practically 
any type of leather surface or grain: 
side, calf, pebbled grains, elk, reptiles, 
patent, etc. Improved synthetics, plus 
improved embossing methods, have 
permitted these materials to make 


| substantial strides and to become an 


increasingly important factor in the 
Bly Pp 


| low-priced field. 


Moreover, the age-old argument of 


| leather men that synthetics will not 


“breathe” as does leather, holds no 
water in some important instances. 
For instance, these synthetic upper 


| materials are concentrated chiefly in 
the women’s field to date. With the 


vast majority of women’s shoes 
wholly or partly opened-up types, the 
foot not only can breathe but can 


| take huge inhalations of air with each 


step. In the men’s field the current 
popularity of ventilated and woven 


| shoes also overcomes any objection 
to the theory of synthetics’ non- 


porosity. And as the coup de grace, 
synthetics people point to the fact 
that a process to provide synthetic 
upper materials with invisible pores 
for “breathing” purposes has been in- 
vented and is commercially available 
and in use. Porosity or “breathing,” 
therefore, seems to no longer pose the 
problem which existed in prewar syn- 


| thetics. 


For What Types Of Shoes? 

In terms of prices, the large ma- 
jority of fabrics and ‘synthetic upper 
materials will go into lower priced 
lines, partic sularly in shoes retailing 
for $6 and under. Of these, casuals 
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will be the dominant market. How- 
ever, because of the vast improve- 
ments in the quality, design, colors 
and types of fabrics and synthetics, 
their new versatility has begun to 
open more doors in the higher priced 
shoes, Expensive fabric shoes have, 
of course, always been in the picture, 
but to only a small degree. But it is 
possible to see a widening of this 
market, plus the medium-priced 
grades. 

Also very significant is the open- 

ing of the mens shoe field for fabrics 
and synthetic upper materials. Two 
of the very important men’s shoes for 
Spring will be mesh and suede types. 
Fabric or synthetic mesh (nylon is, 
of course, actually a plastic or syn- 
thetic material) will fill the bill on 
mesh type shoes. Nor will mesh be 
restricted to vamps or plugs alone, 
but in many shoes will extend to the 
quarters, 

The importance of suede in the 
men’s field is growing rapidly. And 
a substantial portion of fabric and 
synthetic suedes will become evident 
in this field. Genuine suede, particu- 
larly kid and calf, will make a rela- 
tively costly shoe, in most cases out 
of the volume or popular price mén’s 
field. It takes a lot of suede to cover 
a pair of men’s shoes, for unlike 
women’s styles there is little or no 
open work where material can be 
saved. Thus, to reach the lower 
priced volume field will necessitate 
use of cheaper suedes comprised 
either of suede splits or synthetic and 
fabric suedes. For, after all, the ROYAL 
suedes will be worn largely by _ =. i 
younger men who comprise a large —_ ARCHER 
portion of the volume field. 

What About Prices? 

Over-all, slightly lower prices. 
That’s the consensus of most fabric 
men. However, some fabrics will cially developed, long-life body. 
remain firm in price. On the other Shoe and handbag manufacturers find 
hand, linen, destined to be the most the greatest customer satisfaction and the 
popular shoe fabric for next spring season's smartest colors in ROYAL ARCHER 
and summer, has already dropped | suedes. For actual samples, ask your job- 
_— bps nea due a iy ber to show you. the newest ROYAL ARCHER 
ion of the Britis und. In fab- 
rics where price is still firm and sup- suede. sworn. poor: 
ply still tight— such as corduroys 
(which are being promoted by sev- 
eral leading shoe fabric houses) — 
simulated corduroy is being pro- 
duced in synthetic form. These ma- | 
terials are amazingly close duplica- | [i@ RCHER RUBBER COMPANY 
tions of originals in texture and ap- | [_ah—Ahcshshdi—s; ih ihdeeiiaie 
pearance. 

Both fabrics and synthetics will, 
of course, have a strong price nat- 
ural advantage over leathers in the | : 
volume wed — and ings. Noted For Years As The Makers Of The Finest 
summer. Also, with consumers an . 

(Concluded on Page 65) lv Suede Materials 


Because ROYAL ARCHER suedes are easy to 
work, waterproof, and made with a spe- 
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BY MACHINE 


BY HAND 


BY SPRAY 





| Cements Apply Easily 
| Adhere Better! 


Users tell us that they look for dependability 













above all other features in cements for slip last- 


ing .. . and that is what they obtain with these 





job-tested adhesives! When new or special 


cementing problems arise, ask the United man 3 Favorite Latex Type Cements 
to demonstrate the cements available for that for Sock Linings, Platforms, and Covers 
Operation so that you can select the particular ¢ Be Be Tex 860 — Applied three ways. Heavy 

. ; ‘ ; viscosity. Strong bond. Good drying time without 
cement which will best suit your production heat or can be force dried. Overnight tack 
conditions. e Be Be Tex 861 — A recent addition. Heavy vis- 


osity. Strong bond. Good drying me without 


heat — can be force dried and remains extremely 


Be Be Bond acky overighe 


@ Be Be Tex 819 — Medium heavy. Strong bond 


Be Be Tex Cements Dries fast. Overnight tack except when force dried 


Products of B B Chemical Co. 











UNITED SHOE MACHINERY CORPORATION, BOSTON, MASSACHUSETTS 
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*STRONG...SUPPLE...TOUGH...BALANCED...UNIFORM...SMOOTH 
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For Spring... 
For anytime... 
Korn’s W hites 


are right. 


Black & Colored ‘ () N 
SIDE LEATHER 


—— Leather Co. 
Peabody Mass. 
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Why Don’t We Export More Shoes? 


By 
Glenna Apteker 


OO more shoes” has long 


been the cry of the shoe in- 

dustry. Manufacturers anx- 
iously seek a style each season which 
will catch public fancy and cause the 
buying of an extra pair of shoes. 
However, despite their efforts in 
promotional directions, shoe manu- 
facturers have never been able to 
substantially increase the domestic 
consumption of footwear. 

For the past few decades the aver- 
age civilian consumption of shoes 
has hovered close to three annual 
pairs per capita. This fact alone 
should prompt shoe manufacturers 
to seek additional markets for their 
products. Why can’t foreign markets 
be developed more fully? 

The first reply to the above ques- 
tion is usually, “The dollar shortage. 
They haven’t the money to spend on 
American shoes. They would rather 
build up their own shoe industries.” 

That is true—to a certain degree. 
European countries are now suffer- 
ing the economic throes of dollar 
shortages. More than 30 nations 
have already devalued their curren- 
cies to boost their exports and so re- 
establish their own industries. How- 
ever, most nations have never been 
able to favorably compete with the 
shoe industry of the United States in 
quality, styling and durability of 
their merchandise. Impoverished as 
some countries may be, there remain 
people in those countries who have 
money and who would willingly 
spend some of that money for Ameri- 
can-made footwear. 


Opportunities 

In Colombia, for example, eighty 
percent of its shoes are made on a 
handicraft basis. For the past two 
decades the United States has been 
the largest footwear supplier to Co- 
lombia. High duties have limited 
the country’s imports to miscellane- 
ous non-leather and __ high-priced 
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Though all the world wants U. S. shoes, we have 
never in any year exported more than 3% of our 
shoe output, and in the past quarter century an 
annual average of only about 1%. What's the 


trouble? 








World Shoe Notes 


Only about 25 percent 
of the world’s population 
wears shoes. Thus, 1,500,- 
000,000 potential shoe cus- 
tomers are habitually un- 
shod. 


Outside the U. S., about 
85 percent of nations make 
shoes only on narrow, me- 
dium and wide widths, and 
many on only one or two 
widths. 


A few nations still make 
no lefts and rights, only a 
straight last to be worn on 
either foot. 


Fewer than 15 percent 
of the world’s countries 
manufacture an adequate 
selection of lasts and sizes. 


It is estimated that, out- 
side of the U. S., about 30- 
35 percent of all shoes are 
handmade or semi-hand- 
made. 


Though India is consid- 
ered one of the most “‘back- 
ward” nations, it has a 
750-store Bata retail shoe 
chain employing over 3,000. 
The stores are among the 
most modern in the world, 
sell low-priced lines — and 
many of the stores have a 
chiropodist in their employ. 








leather footwear. Research by the 
United States Department of Com- 
merce prompts the Department to 
suggest that American shoe manufac- 
turers promote American-made shoes 
in Colombia. 

The Department states, “To expand 
the market, United States exporters 
will do well to initiate advertising 
and educational campaigns with par- 
ticular emphasis on novelty and high- 
quality types. Durability and quality, 
rather than price, should be stressed.” 

Further research reveals that shoes 
made in the Union of South Africa 
compare unfavorably with American 
shoes. Women’s shoes particularly 
do not compare with imported foot- 
wear in fit, style, workmanship and 
material. Women’s shoes made in 
the United States are preferred in 
South Africa because of their narrow 
widths. As only ten to twelve per- 
cent of the country’s feminine popu- 
lation wear narrow shoes, very little 
attention is paid to their domestic 
production. Here, then, is another 
market for American shoe manufac- 
turers, 

William Solar, vice president in 
charge of sales at Compo Shoe Ma- 
chinery Corp., Boston, recently re- 
turned from a tour of England, Ger- 
many, Switzerland, France, Italy, 
Belgium and the Netherlands. He 
stated, that, on the whole, the nations 
were trying to build their shoe indus- 
tries but that they are hindered by 
a lack of good machinery and ma- 
terials. He said that American-made 
shoes are far superior to most of 
those he saw in Europe “from a 
standpoint of fit, style, material and 
construction.” 


U. S. Advantages 
Skeptics will assert that even in 
the South American countries and in 
the neighboring islands, shoes are 
being made at a labor cost lower 


(Continued on Page 53) 








Official 
Boy Scout Shoe 


BROWN] 
SHOE CO. | 


For rugged individualism in leather tannages 
our full chrome Hampton Boarded has a 
sturdy yet sleek appearance as typified in the 


Official Boy Scout shoe shown above. 


Considered as specification for Garrison shoes 
and for all brogue shoes for town and country 
wear. 
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Invented and developed ‘ 
by Michael L. Niles ‘A Patents are pending 


for the method and 
apparatus for produc- 
ing the new Niles 
Arch Uplift. 


Gives a Lift to 
Your Shoe Sales 


@ Adds to the shoe wearer's 
comfort 
1. iles Arch Up- fe % s 
hegre Ps + ® Retains the shape of the 


and degrained 


before molding. : os % ee 3 shoe 





EE? sid es s 
2, Reverse side of Ses. ae. © Will prevent fallen arches 
Uplift after buf- ~ SE es 
fing, showing no Fis! 
skiving marks. 


@ Eliminates cutting special ortho- 
pedic insole patterns 


Now being used in 

several of the nation's 

top shoe lines for Men's, Women's, 
Boys’, Misses’ and Children's shoes. 


The new Niles Arch Uplift is the greatest advance- 
ment ever made in arch supports. Its use will result 
in better shoes because it holds up the wall of 
the arch and retains the shape of the shoe; it 
affords more comfort; prevents fallen arches or 
supports broken arches. 


It's the sales feature you've needed for sales-plus 
in your lines, 
3 An —_ with the Uplift 4 ee -_ — ser 
* attached. * innersole ready for assembling 
Write today for samples and full information. into the shoe. 


VAN HORNE-KAESTNER LEATHER CO. 


1911 SOUTH ALLIS ST., MILWAUKEE 7, WISC. 
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New Buying Mood... 
(Continued from Page 17) 

heat of intra-industry competition in 

al! branches—retail, manufacturing, 

supplies, etc. And thus the girding 

for vigorous promotion ahead. 
Prices Unbudging 


Next to the Rock of Gibraltar, shoe 
prices appear to be the strongest ob- 
ject on the horizon. There seems to 
be no signs of lower prices at all— 
lower, that is, through actual price 


From cutting room to the cus- 
tomer's try-on, BURK’S KIP and 
ELK make good impressions. Tanned 
for serviceability, these leathers are 
characterized by fine finish, 

in wanted colors and 

weights. BURK leathers 

are alwaysa good buy! . 


cuts. What lower prices do enter the 
picture ahead will come primarily by 
virtue of moving into lower-priced 
lines which can be made cheaper. 
And even these seem to have reached 
rock bottom, at least for the time be- 
ing, what with all current resources 
having been used up to achieve lower 
prices, Thus, a firm footing of stable 
prices is — and will remain — under 
the industry. 

There are sound reasons to support 
the above. Materials consume about 
55 percent of the shoe’s selling price; 








labor 25-30 percent; overhead and 
distribution costs, 10 percent; profits, 
3-5 percent; and remaining fraction 
falls under miscellaneous. 

Overall, materials prices hold littie 
promise of declining over the next 
three-six months. There is still a de- 
mand for some desired types of leath- 
ers that cannot be filled in full. Im- 
ports of cattlehides and goatskins, for 
instance, have not at all reached pre- 
war levels, despite increased consump- 
tion in the U. S. in the postwar period. 
Thus, demand is stronger, supply 
weaker. This means firm prices. 
(Note: we import about 100 percent 
of our goatskins, 20 percent of our 
cattlehides, 25 percent of our calf- 
skins, 70 percent of our sheepskins, 
90 percent of our reptiles.) 

But won’t the wave of foreign cur- 
rency devaluations bring about lower 
leather prices due to lower prices on 
imported hides and skins? For the 
time being, no. Canada devaluated 
10 percent, but hides in Canada auto- 
matically jumped 10 percent, Argen- 
tine devalued its peso, but prices on 
exportable hides were officially set at 
about 2814 cents, and what with 
freight and other costs added, would 
bring the price to 31 cents, the same 
as pre-devaluation prices, as com- 
pared with 21 cents for domestic 
hides, 

A few items may show price de- 
clines because of devaluations. Lin- 
ens, for instance, are expected to fall 
8-10 percent in price—and linens are 
top fabric for next spring-summer’s 
shoes. Some plastics and synthetics 
will be slightly lower. However, the 
bulk of materials used in footwear 
will show no appreciable decline to 
warrant lower shoe prices in the 
months ahead. 

Labor costs will go even higher. 
Though wage increases have been 
temporarily waived by some unions, 
the pension drive—apparently certain 
to gain a measure of success—will 
represent the equivalent of a wage 
increase. The CIO United Shoe 
Workers of America, with 50,000 
members, has announced intentions 
of bargaining for pensions in new 
shoe contracts (the union has con- 
tracts with over 3U00 shoe firms), The 
AFL Boot and Shoe Workers Union, 
if it follows the announced intentions 
of AFL president William Green, will 
go after wage increases. And this 
shoe union also represents some 50,- 
000 workers. 

Overhead and distribution costs 
will go up a bit, if anything. There 
appears to be no signs of lower costs 
on matters such as taxes, freight 
rates, advertising costs, lighting and 
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heating and power costs, clerical and 
administration costs, etc. 


That leaves profits, These have 
begun to be shaved dangerously thin, 
as verified by Bureau of Internal 
Revenue reports showing that the in- 
dustry is again approaching its pre- 
war pattern wherein some 50 percent 
of all shoe manufacturers annually 
reported losses or profitless opera- 
tions. Lower costs cannot be achieved 
by cutting profits. 

Prices, obviously, will hold firm. 


Longer Range Buying? 


Though there are no signs that the 
postwar phenomenon of short-range 
buying is to be cancelled out, there 
are cropping signs that the tendency 
is to lengthen the range of buying. 
Many shoe buyers last year held off 
mass purchases until the last minute, 
only to be disappointingly informed 
that deliveries would be unable to be 
made on requested dates. In some 
instances this caused distress Some 
buyers and stores were caught short. 
It was caused by delayed buying on 
a large scale. As a result, manufac- 
turers were abruptly deluged with 
last-minute orders that simply had to 
be spread out as far as deliveries were 
concerned. And some stores were 
hurt. 

Buyers will carry this experience 
into the Shoe Fair, and it is likely 
that buying decisions will congeal 
earlier this year than last. These same 
buyers also have realized that many 
sales have been lost in their stores due 
to lack of sizes or over-all stock. And 
though they had the advantage of be- 
ing able to work closer to season with 
their buying, the advantage was coun- 
teracted by lost sales. In short, it is 
one thing to make buying decisions 
closer to season deadline, but quite 
another to expect delivery on time to 
take advantage of those decisions. 


For all of the reasons expressed 
here we are likely to see a somewhat 
different buying tempo and mood at 
this year’s Shoe Fair. Many factors 
which heretofore had not fully crystal- 
lized, and hence created necessary 
caution and indecisiveness, have now 
congealed. Buyers now feel more con- 
fident, assured. They can see and 
think in terms of longer range plan- 
ning. Hence their actions will likely 
be in accord with that mental state. 
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(aa The first traveling shoe salesman was 
Joel C. Page of the Boston wholesale house 
of James A. Eastabrook. He was the first 
to carry sample shoes to retailers, who be- 
fore visited manufacturers or wholesalers 
to make their purchases. The first such 
sale by Page was made to a Montpelier, Vt., 
retailer in 1852. 


ia The first school of chiropody was 
opened in 1900—the Dr. Peter Kahler Sons 
School of Surgical Chiropody, now extinct. 
In 1912 the first modern school of chirop- 
ody—the New York Institute of Podiatry— 
was opened. Today there are six recog- 
nized colleges of chiropody in the U. S., 
the minimum course being three years, and 
together graduating about 500 students a 
year. 


(a4) From Montreal, Canada, came the first 
“arctic” overshoe with buckles, in 1857. 
There has since been little change in its 
design or construction. 


(a The leasing system for shoe machinery 
was introduced in 1861 by Gordon McKay. 
Most shoe manufacturers could not afford 
to buy his expensive but important sewing 
machine for attaching uppers and soles, so 
he devised the leasing system common in 
the industry today. 


Suede leather had its origin back in 
1865, and then was known as “ooze” 
leather, introduced by White Bros. & Co., 
Lowell, Mass. This was the same year that 
Henry Turner was inventing several impor- 
tant tanning machines. 





White 

Black 

Cafe Brown 
Kolabrown 
Admiral Blue 


You'll associate the 
extra smooth-feel of 
BURK’S suede kid with 
a favorite, lush, and 
well-kept green where you 
do your best putting. 


Regularity of good finish and 
color depth makes this suede 


a favorite with producers of 


women’s better shoes. 








For THWESTERS 


approval 


Everywhere new friends and old friends 
approve Northwestern Leathers for the coming season. 


It is expressed in the unmitigated satisfaction and 
assurance that these leathers give to the manufacturer, 
retailer, and wearer of footwear fashioned by skilled 
craftsmen using Northwestern's fine tannages. 


Even the casual observer can sense this attribute — 
and to shoemen who fully appreciate all the necessary 
characteristics required of good leather today it is 
obvious that to choose Northwestern 

is to “pick a winner". 


Nom mm EWESTERN 
BEATHERS 


V.4o) ae Dae 0O) SE Ru At eed a meeATHER COMPANY, BOSTON 11, MASS 


ee 
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Men's Footwear... . 


(Concluded from Page 18) 


with the rest of the shoe. The mesh, 
however, may be on the quarter or 
over the instep. Many variations are 
coming up. 

3. Woven shoes. Not new, of 
course, but still destined for another 
big season. But with new treatments. 

4. Moccasins. These will be ma- 


chine-made but will very closely re- 
semble handmade moccasin seams. 
These will be dressy types, chiefly 


with one, two or three eyelets, with 
a medium toe. 

5. Perforated shoes. These will be 
largely in two-tones, but allovers will 
also be strong. The perforations may 
be restricted to the vamp or plug, or 
may extend to the quarter. 

6. Suedes. These will predomin- 
ate in blue, but with browns a close 
runner-up, and a few greys. Suedes 
particularly in dressy casual types, 
perhaps with finger gore and/or zip- 
per on the side. 

7. Sandals, Strictly for summer, 
of course, but look for more than 
were in evidence last year. This is 
in the extra-pairage class. 








BUFFALO 
BRAND, 


QUALITY 


SINCE 1861 .. . before the coming of 
quantity production, Blanchard Bro. and 
Lane have been producing QUALITY 
leathers. 

Moving forward with progress, they 
have never sacrificed QUALITY for 


quantity . . 
QUALITY when you use 


Lilanch antl BRO. 


in an age of 


QUANTITY 
PRODUCTION 


You can be sure of 


... BUFFALO BRAND 
FLEXIBLE INNERSOLE SPLITS 
FLEXIBLE CUT SOLES 
FINISHED LINING SPLITS 
WORK SHOE SPLITS 


AND [ane 


Price Ranges 


About 38 percent of all the men’s 
dress shoes will fall into the $6-$8.50 
retail range; a little over 60 percent 
will sell for $10 and under; about 
23 percent will sell in the $10-$15 
range at retail; and only about 13 
percent will sell for under $5. 

The spring-summer styles briefly 
described here have had, or will have, 
their appeal to men 30 years and 
over. The younger men, for the most 
part, have been stubbornly clinging 
to the bold look types. But under 
merchandising and promotional pres- 
sure, as planned, the younger men 
are expected to fall into line with the 
newer patterns. the dressier, lighter 
weight types far more suitable for 
spring-summer wear. 

From all indications at present 
there will be little price cutting in 
men’s footwear, and far less tendency 
to move into appreciably lower price 
lines. The lines, in fact, have already 
been adjusted, and there will be no 
substantial price adjustment on lines 
over the next six-eight months, 

A rising enthusiasm is moving 
into the men’s dress shve branch, 
motivated by the new promotional 
program. This segment of the indus- 
try has abruptly come to life with a 
fashion program that appears cer- 
tain to inspire sales in a healthy 
manner. The manufacturers have 
keyed themselves for the launching. 
An increasing number of retailers 
have likewise prepared themselves 
and their sales staffs. And much 
credit for this reinvigorating pro- 
gram goes to the group of men who 
initiated the thinking and inspired 
the movement to pervade the industry. 


——— 


laa) The nation’s 6,000 chiropodists treat 
an estimated 15,000,000 patients a year for 
a total aggregate income of $55,000,000, 
the average chiropodist netting about $5,000 
a year. 


a4 In backward India the Bata shoe or- 
ganization operates a retail shoe chain of 
750 shoe stores employing 3,000 people. 
The stores are extremely modern, sell low- 
priced shoes, and some of the stores even 
have a chiropodist. 


a4) The first foot-doctoring office in the 
U. S. was opened in Boston in 1840, by 
Nehemiah Kenison. He later set up a 
’ of chiropody offices in various 
his establishment known as the 
“House of Kenison.” Today a descendant 


Quality Tanners Since 1861 
408 Frelinghuysen Ave. Newark, N. J. 


WHITMAN INNERSOLE CO., Whitman, Mass. 
DON E. JONES, Milwaukee 11, Wis. WALTER J. MEYER, Cincinnati 11, Ohio 
RUDI WEIMANN, 117 N. Robertson Bivd., Les Angeles, Calif. 
THE JOHN HARVEY LEATHER CO., 327 Arch Street, Philadelphia, Pa. 


still operates the Boston office. 


(aa Abe Lincoln was the only U. S. Presi- 
dent to employ a chiropodist “officially.” 
The chiropodist was Dr. Isachar Zacharie, 
to whom Lincoln gave the title and official 
post as Chiropody-General of the U. S. 
Army. 
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LEADS THE WHITE PARADE 


TO A GREATER WHIT SEASON 


IN SHOES FOR SPRING & SUMMER 


vw MON BUG A 


THE PERFECT WHITE SUEDE 


WITH THE FINEST, CLOSEST NAP 





For WANT OF WHITE SHOES in adequate range of styles and 


sizes, considerable sales volume was lost last Summer. Women 
wanted Whites then, and they’ll want them again in ’50. White 
and trimmed White shoes are basic Summer shoes, and granted 
the opportunity, most women’s wardrobes will contain at least 
one pair. Retailers the country over confirm the truth of this 


statement. 


Plan now for a bigger White season in ’50, and when you do let Ambuck bring a 
plus to your White shoe selling with its finer texture, its closer nap. Remember 
AMBUCK is the perfect White suede for all 1950’s wanted White styles . .. and 


the answer to extra pair sales. 


AMALGAMATED LEATHER COMPANIES, Ine. 


witMinGton 9, DELAW AR E 
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eCORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline 
leather—soft for comfort, long wearing with lasting 
beauty. “Horween Cordovan" is specified by leading 
manufacturers and retailers. 


e VEGETABLE CALF 


“It's timber tanned" 
Tanned with care by experts—Soft, mellow, long wearing, 
—smartly finished—''The Luxury Leather", for shoe uppers. 








eCHROME CALF 


“CHROMEXCEL” 


Beautiful finish, rich appearance and unusual wearing 
qualities. 


A high grade leather for high grade footwear. 


e SIDE LEATHERS 


Heavy Sides—Chrome, Vegetable and combination 
tanned. Leathers that combine service and economy. 
Black and colors. 


2015 ELSTON AVE. CHICAGO 14, ILLINOIS 
New York: HERMANN LOWENSTEIN, Inc. 26 Ferry Street 
Boston: KAYE and BARNES, Inc. 93 South Street 
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complete work 
in the Shoe 











Written by a lifetime student 
of the Shoe Industry . . . 


Harold R. Zuimby 


Mr. Quimby has a lifelong background in the 
shoe and leather industries as advertising man- 
ager, editor, associate publisher and teacher. 
Preliminary to writing “SHOES . . . Pace- 
makers of Progress,” Mr. Quimby authored 
several other authoritative works on the sub- 
jects of shoes, leathers, and their respective 
fields. In conjunction with these activities, he 
has spoken to many audiences in the United 
States and Canada, personally and via radio. 
He has all the qualifications, experience and 
ability to thoroughly cover this broad subject. 
He has made it interesting and informative to 
readers both in and out of the Shoe Industry. 
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Chapter XI. FITTING (Illustrated) 
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Chapter VII. MODERN SHOEMAKING 


PROCESSES (illustrated) 


Quality in Footwear 
Personality in Footweor 


Major Shoemaking Processes 
Goodyear Welt 

McKay Shoe 

Turn Shoe 

Littleway Process Shoe 

Standard Screw Shoe 
Stitchdown 

Cement Shoe 

Silhouwelt Shoe 

Slip-Lasted or California Process 


Chapter VIII. LASTS 


What the Term ‘‘Lasts'’ Means 
First Last Maker 

Early Improvements in Lasts 

First Size Chart 

New Era in Last Making 

The Last Lathe 

Where Last Styles Originate 

Lost Measurements Defined 

What Makes o Perfect Fitting Shoe 
Standard or Normal Last 
Combination or Slender Hee! Last 
Orthopedic Lasts 


Chapter IX. HEELS (Illustrated) 


Early ry 

Positio of Heels on Shoes 

Types of Heels 

How to Measure Heels 

Rubber Heels 

The Wonderful Discovery 

First Inventor of Rubber Heels 
Interesting Rubber Hee! Developments 


Chapter X. STRUCTURE OF FOOT 


(Ilustrated) 


The Development of Feet 
Bones of the Foot 
Arches of Foot 
Tripodal Bearing Points of Foot 
Flow of Weight Through Active Feet 
Bones of the Leg 
Hardening of Foot Bones 
Muscles of the Foot 
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Tendons—Ligaments 
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Soft Corns—Callouses 
Hammer Toe—Pronation 
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How to Keep Feet Efficient and Healthy 
Bone Ecstasy 
Simple Foot Exercises 


TABLE OF ‘ 
CONTENTS 








Wiggling Tadpoles % : 
Nature's Masterpiece Ve ; fn 

Shoes Out of S 

The Origin of Shoe Sizes 
How to Fit Shoes 

Simple Fitting Rules 
Heel-to-Ball Measurement 
Incorrectly Fitted Foot 
Correctly Fitted Foot 
Four Elements of Fitting 
Diagonal Fitting 

Size Systems 

Shoes a Health Barometer 
Short Shoes 
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Shoe Selling Alphabet 


Chapter XII. FLATTERING THE FOOT 


(Iustrated) RES SSS, rigs) 
Shoes the Foundation < : ; 
Pattern Distinctions 
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Tall Slender 
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Thick Ankle 

Fiat Foot 
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Wide Foot 
Simple Foot Dressing Guide 
Best Foot Forward 
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LEATHER and SHOES 
300 West Adams St., Chicago 64, Ill. 


Please send us.................... copies of “SHOES... 
Pacemakers of Progress'’ at $6.00 each. 


CJ Send us bill 


CJ Check enclosed 





“I have just finished reading “Pacemakers of Progress” . . . I don’t know where 
you got all this interesting information about the industry, but it is mighty fine 


to have it all in one place.” 
Maxey Jarman, Chairman of the Board, 


> General Shoe Corporation, Nashville, Tenn. 





“Will you kindly send two copies of “Pacemakers of Progress.” I am convinced 
that this is one of the most unusual and most enligtitening pieces of literature 
that can be used to promote a higher level of thinking and greater appreciation of 


the shoe industry.’ 
Guy E. Manley, Executive Vice President 


E. P. Reed & Co., Rochester, N. Y. 


“It was my privilege to examine a copy of ‘Pacemakers of Progress” . and I 
immediately ordered a half dozen copies to be used by our executives in training 


work.” 
Ken Bruce, General Sales Manager, 


International Shoe Co., Manchester, N. H. 


Pacemakers of Progress ought to be in every shoe man's possession, from the 


executive down to the stock boy.’ 
Nathan Hack, The Orthopedic Shoe Man, 


WwW’. B. Coon's House Organ. 


“I think that eevry store that has a shoe department, should own it and every 


large industry should emulate it.’ 
Zelma Bendure, Town House, New Y ork City. 


“The book is authoritative from cover to cover and gives a concise outline of de- 
velopment of shoemaking and style trends as they have developed in the succeeding 
periods of human advancement.” 


Thomas L. Northrup, D.C., 
The Journal of the American Osteopathic Association. 


“The book ‘Pacemakers of Progress” should be in the library of every chiropodist 
and student of chiropody colleges 
Becker Chiropody Mart, 
700 A.D. Axcio-Saxon Footwear 108 N. Dearborn St., Chicago, Ill. 
(Illustration No. 15) 


YEARS 2000-1400 B. C.— Egyptian 
he. Seretes woman was 
ith clothing. Her san- 
chiefly to protect 
her feet from the burning sands. 
top of the foot was left bare. 


2000-1400 B.C. Ecyrrian Footwear 
(Illustration No. 3) 
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ARMOUR LEATHER COMPANY 


CHICAGO 9 NEW YORK 3 BOSTON 











> FOR SHOES 
= 4 MEN'S BELTS 









MILITARY BELTS & HOLSTERS 


ye SHELL CORDOVAN 
he Plidinume of Coalhiie 
fer Tyet onc Chlldaews Sheed 


The HUCH LEATHER COMPANY 


TANNERY and MAIN OFFICE:1525 W. Homer St., CHICAGO 22, III. q 
KAYE & BARNES, INC., 93 South Street, Boston ° FRED SCHENKENBERG, Dallas, Texas 
A. J. & J. R. COOK, INC., Los Angeles and San Francisco 
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ARKOTAN 


Reg. U.S. Pat. Off. 
A Universal Syntan 


An all purpose syntan made in types suitable for 
vegetable, chrome, alum and formaldehyde tan- 
nages. Imparts a fine silky grain to the leather with 
increased roundness and improved tensile strength. 
An excellent mordant for dyeing calf and glove 
leather—produces an even color. A perfect pretan- Z 
nage for shearlings and all types of white leather. 


Samples and Demonstrations Upon Request. 
——— 


*ARKANUM:—For efficient bating. 


*TETRANOL:—A highly efficient wetting agent. 
*Reg. U.S. Pat. Off. 


ARKANSAS CO., Ine. 


ESTABLISHED OVER 40 YEARS 


Newark, N. J. 












lf YOU ARE 
EXPORTERS of 
MACHINERY or 
SUPPLIES for the 
LEATHER or SHOE 
INDUSTRIES 

WILLING to go into the 


y Please address: 

Ue “CALZADO Y TENERIA” 
Apartado 7103 

Mexico, D. F. - MEXI 






co. 


N.Y. Office: OVERSEAS PUBLISAPRE AEP 
66 Beaver St., New York, N. Y- 
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FINE OILS FOR SUEDING 


FOR PEARLING ... 
DREW SUEDE OIL NO. 81-P 


The exceptional penetrating and dispersing qual- 
ities of Drew Suede Oil No. 81-P lubricates the 
fibres yet leaves the surface desirably dry for 
sueding. It is ideal for all types of suedes—blacks, 
colored suede skins or splits. 


FOR TOP FATLIQUORING OF BLACKS AND COLORS... 
DREW SUEDE OIL NO. 81-T 


The superior lubricating qualities of Drew Suede 
Oil No. 81-T removes harshness and crustiness, 
and is an aid in obtaining a soft, smooth nap to 
the leather. Drew Suede Oil No. 81-T does not 
strip the dye. 


FOR FATLIQUORING OF WHITE SUEDES ... 
DREW WHITE XL 


An exceptionally light-colored oil that does not 
stain and will not yellow when exposed to sun- 
light. It provides a superior feel to suede skins. 


If you are interested 
in improving your suedes, 
send us the coupon below. 
ee a ee ee ee 
Leather Oil Division 
E. F. Drew & Co., Inc. 
Boonton, N. J. 
Please send additional information about 
[) Drew Suede Oil No. 81-P () Drew White XL 
(J Drew Suede Oil No. 81-T 
NAME 
COMPANY 


ADDRESS 














[Pe ee a ee 


LEATHER OIL DIVISION 


E. F. DREW & CO., Inc. 


BOONTON, NEW JERSEY 
15 EAST 26th STREET, NEW YORK 10, N.Y. * 360 N. MICHIGAN AVE., CHICAGO, ILL. * CHAMBER OF COMMERCE BLDG., BOSTON, MASS. 
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SPOT 
Suede Yews 


worth th e differen ce Massachusetts 


@ Harry J. Heiser and Herman Linn 
have taken over sales and distribution 
for the George H. Resen Shoe Mfg. 
Co., Boston. Heiser will cover the 
Boston to Chicago territory and Linn 
will handle the West. Rosen is mak- 
ing a full line of slippers for men, 
women and children and has taken 


SLATTERY BROS. TANNING CO, | comptete tinder women's, misses" and 
210 South St. Boston 11, Mass. ton ofthe later is scheduled to begin 
on Dec. 4. 


@ Philbrook Shoe Co., Inc., has been 
organized in Haverhill. Arnold Toby 
is president and Louis Tribman treas- 
urer. 

















@ Lissak & Co., Brockton manufac- 
turer of women’s medium pre-welt 
walking shoes and California process 
casuals, has hired the former Royal 
Shoe Co. factory in New Bedford in 
order to increase production. Nathan 
Lissak, owner, reported that Brock- 
ton operations were also being ex- 
eet’ to handle incoming orders. 

he Brockton plant now employs 180 
workers. 


@ Law Maid Shoe Co. has purchased 
the former Carla Shoe Mfg. Co. plant 
in Lawrence, it is reported. 





@ The second annual award of the 
T. Kenyon Holly Memorial Fund 
plaque will be presented at the 15th 
annual banquet of the 210 Associates 
at the Waldorf-Astoria Hotel, New 
York City, on Nov. 28. The bronze 
plaque will be presented to the indi- 
vidual selected for ‘distinguished 
service to the industry.’’ Lawrence B. 
Sheppard, president of the National 
Shoe Manufacturers Association, was 
awarded the plaque last year. 











“ aire, Sandal yen 7 seem. 
as laid off several hundred workers 
GEILICH LEATHER co., TAUNTON, MASS. due to a falling off of orders. Pro- 
een a aa | duction is continuing at 50 percent 
of capacity. The firm is now produc- 
ing a lower price shoe than formerly 
and expects business to pick up 
shortly. 


F L E X | B L E | @ Lawrence Maid Footwear, Inc., 


was recently organized to manufac- 
ture women’s compo process casuals. 


INNERSOLE | James Forma is president. 


@ Irving Lewis Farber, footwear 


es wholesaler and Engen with shops in 
eae rg Lynn and Chelsea, recently opened 
LEATHERS ‘ S Pp LITS an additional branch store at 1144 


NEWARK, N. J. | Blue Hill Ave., Dorchester. He will 
ny | use the trade style of Irving’s Can- 
| cellation Shoe Store at the new loca- 

tion. 





(More Spot News on Pages 46, 66) 
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You'll always find Dunhood 
Leathers where quality and 
value are appreciated. Its 
smooth grain, clear color and 
enduring service are recognized 
by the experts .. . enjoyed by 
women who desire smart 


fashion teamed with staying 
beauty. 


DUNHOOD 
LEATHERS 


ST. LOUIS 3 
Allen & Stis 
1433 Locust St. 
MILWAUKEE 4 
C. E. Becker & Co. 
647 W. Virginia St. 
CINCINNATI 2 
W. D. Cost & Company 
307 E. 4th St. 
SAN FRANCISO 3 
MacPherson Bros. Leather Co 
730 Mission St 
NASHVILLE 3 
Horace H. Beaven Co. 
3rd Nat. Bank Bidg. 
HANOVER, PA. 
McClarin—8edford 
Hoffman Bidg 








SINCE 1870 


DUNGAN, HOOD & CO,, INC. 


ESTABLISHED 1870 


240 W. SUSQUEHANNA AVE., PHILA. 22, PA. 


83 SOUTH STREET, BOSTON 11, MASS. 
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LIBERTY BELL 


DOUBLE OAK SHOULDER sno pOUBLE OAK 


WELTING 


“TOPS FOR QUALITY” 
McADOO & ALLEN WELTING CO. 


QUAKERTOWN, PENNSYLVANIA 


ELTING)\ 


Agencies In Principal Centers in the United States and throughout the world. 








Real White SHEEP 


Actually Tanned WHITE—Not Bleached 


THOMAS A. O'KEEFE 


EST. 1907 


LEATHER COMPANY 


4 GOODHUE ST. SALEM, MASS. 
Also ... General Line of SHEEPSKINS for cantios 48 ones 























S IPO 
Yews 


Massachusetts 


@ The National Foot Health Council 
has been invited to present a scien- 
tific exhibit at the annual meeting of 
the American Public Health Assn., 
to be held Oct. 24-28 at New York’s 
Hotel Statler. The foot health ex- 
hibit will illustrate the value of foot 
eare in the public health program and 
the need for industrial foot health 
activities. The exhibit, arranged by 
chairman Dr. Joseph Lelyveld, will 
illustrate causes of foot defects and 
deformities and provide suggestions 
to health officers for local foot health 
programs. 


@ The J. F. McElwain Co. plant at 
Athol has been put on a four-day 
work week, it is reported. This is a 
cut of one-half day. 


New York 


@ S. Waterbury & Son, Inc., Brook- 
lyn children’s shoe manufacturer, is 
reported interested in obtaining a 
plant in Brockton, it is reported. The 
Brockton Committee for Economic 
Development reports that it has re- 
ceived a letter from the firm. 


@ B. Altman Company has opened a 
new shop to handle fine women’s 
shoes made in Britain. Designed by 
Brevitt, for whom the shop is named, 
the new shoes are made of leathers 
hand tanned at the Brevitt factory in 
Leicester, England. About 15 styles 
are offered retailing below $16. 


® Senco Leather Mfg. Co., Inc., New 
York City manufacturer of fitted 
cases, has called a meeting of cred- 
itors, it is reported. 


@ Sarlus Products, Inc., New York 
City handbag manufacturer, has made 
an assignment for the benefit of cred- 
itors, it is reported. 


@ Trustee for Bonnie Shoe Corp., 
New York City, has been appointed 
under bond of $1000, it is reported. 


@ I. Miller & Sons, Inc., Long Island 
City, has announced several new 
prices. Plain opera pumps have been 
boosted 50c per pair, classic medium- 
heeled walking types are up 75c per 
pair, and dressy patterns have been 
reduced from 25c to 50c per pair. 


New Jersey 


@ Louis Kesner, Newark family foot- 
wear retailer, is reported in financial 
difficulties. Kesner has consulted with 
his creditors, stating he recently lost 
$15,000. He has indicated merchan- 
dise is worth $12,000 and the store 
also has an X-Ray machine. _Liabil- 
ities include $17,500 accounts pay- 
able and loans of $5000. 
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N. BREZNER & CO., INC., BOSTON 11, MASS. Tannery: Brezner Tanning Corp., Penacook, N. 


REPRESENTATIVES; ST. LOUIS, MO. - H. B. Avery Co. * NEW YORK, N. Y.- Homer Beor * MONTREAL, CANADA - D. Chovinard * TORONTO, CANADA - Ed. R. Lewis Leather Co,, Lid. 
LOS ANGBES, CAL. - Russ White Co. * SAN FRANCISCO, CAL. - Russ White Co, * ROCHESTER, N. Y.- John E.Groham * OWEGO, N, Y. - John E. Graham 


October 22, 1949—LEATHER and SHOES 





Ten Years Of “210” 


Ten years ago ten men created a dynamic humani- 
tarian idea in the shoe and leather industry. Today 
this "idea" has grown to a national membership 


HE 210 Associates, national 
T philanthropic foundation of the 

shoe and leather industry, is 
celebrating its tenth anniversary this 
year. The organization, originated 
by a handful of men with an idea, 
has made rapid advancements since 
its inception in 1939. 

Originally known as the 210 Lin- 
scoln St. Associates, the group of ten 
nen formally formed in December, 
1939. Corporation papers were is- 
sued by the Commonwealth of Mas- 
sachusetts on February 5, 1940. 
Charter members of the group 
were: A. W. Berkowitz, Albert A. 
Lappin, Joseph B. Stillman, Daniel 
Myerberg, Raymond F. Grady, James 
English, Charles H. Jacobs, Theodore 
J. Rock and Morris Rosenston. The 
organization was formed to furnish 


- 


% 





of 1700. 


FREDERICK BLOOM 


Executive Secretary of the 210 Associates 


material assistance to individuals in 
the industry, who, through adversity, 





lea 


UNITED STAY COMPANY, 


Inc. 


needed help either in the form of 
relief, loans or assistance in obtain- 
ing a position, 

Since the Association’s beginning, 
about 500 individuals have received 
direct financial aid from the funds 
of the 210 Associates. An individual 
case has been known to reach $5200. 


Handling Of Cases 


All cases are handled by serial 
number; not even the directors know 
the man’s name. A typical case, 
No. 137, began in June, 1944. Up 
to February, 1949, the individual had 
received $4400 and he may remain 
on 210 relief for the balance of his 
life. This man, stricken with a dis- 
ease necessitating the amputation of 


(Continued on Page 50) 


US PATENT NOS 1831349 —1831764 


Mark 


Reg. U.S. Pat. Off 


222 THIRD ST., CAMBRIDGE 42, MASS. 





WATER-PROOFED LINING KID 


Grey, Field Mouse, Parchment 
Pink, Green, Baby Blue, Red 


CHROME LAMB LININGS 


Black and all Colers 


MELVIN HENKIN. INC. 


TANNERS 


SUEDE KID 


White, Black, Colors 


31 SPRUCE ST., NEW YORK 7, N. Y. 


CHROME SHU-CAPE 


Black and Colors 


Tannery—Wilmington, Del. 


SLIPPER KID 


Black, Brown 
Burgundy, Blue 








Representatives: 
N.E.; READING, MASS. 
Benton W. Stewart 





DOMESTIC 
ALLIGATOR 





LIZARDS © SNAKES 











GOLD and SILVER 
LEATHER 














ST. LOUIS, MO.—G. D. Madonna; CINCINNATI, OHIO —Robert O. Bardon; LOS ANGELES, CAL.—S. Feibelman 
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Ten Years of "210"... 


(Continued from Page 48) 


both legs. wrote the following letter 
to the group: 


“Dear *210ers’: 
Thanks to ‘210° I have paid the 
undertaker for my dear wife’s funeral 
bought an urn for her ashes and 
another for my own at some future 
date and during 1949 I hope to pre- 
pay my own funeral expense on a 
modest basis. . . . But I am most 
grateful, beyond all words, to ‘210° 
for saving me from the physical and 
° ° ° »sychological collapse which might 
with Adrian X-Ray Shoe Inspection co ruined my life for the few Te- 
maining years, if it had not been for 


The Adrian way to inspect shoes is the modern r ; . 
your assistance. Only a writer like 


way “At a glance’’, the inspector checks stray : ‘ eecscai 
lasting sacks, staples, arch and shank placement— Charles Dickens could do justice to 
in fact, the whole interior construction of the shoe. the truly... creetive work vou are 
CUTS INSPECTION TIME IN HALF doing in the field of practical human- 
The Adrian will save many times its cost in man itarianism. : 
hours, by enabling inspectors to check twice as Gratefully, = 
many shoes. Because it is a positive method, it John Doe 
eliminates shoe returns with defects otherwise 
unnoticeable. an : - : : 
Send for literature, and see how an Adrian In- . The relief files of the 210 Asso- 
spector will save you time end money?! ciates are crowded with such cases. 
Case No. 157 became very ill and 


in need of an immediate operation. 
m. B. A D r | 4] Nn & SOAS, The 210 Associates paid for the op- 
X-RAY COMPANY erating expenses and the additional 


Originators of X-Ray Shoe Fitting cost of calling in the country 5 fore- 


348 E WARD ST. MILWAUKEE 7, WIS. most diabetic authority. This man 
secured a position in the industry 


after his recovery and he is now 
operating his own business and is 
a regular contributor and advertiser 
in the 210 Year Book. 

The gratitude for the assistance 
given by the 210 Associates can be 


BE SURE TO SEE appreciated by the following letter: 
“Dear ‘210’: 
The 210 Associates helped me when 
I needed it in 1941. Now, periodi- 
cally, I wish to return that sum and 
in addition I wish to send $100. The 
latter is my humble way of adding 
to the good work ‘210° is doing. It 
will also add to the treasury a small 
amount to be available for someone 
who. if he needs it, may receive the 
AT THE SHOE FAIR same kind of help that I did. Will 
you kindly send me the total amount 
generously sent me in 1941 and direc- 


the new, smart, all season wooden sandal ee ee 
that flexes with the foot Kindest personal regards, 

: Richard Roe” 

for men, women, and children ichard Roe 








Many of those receiving assistance 
from the 210 Associates were for- 
merly influential people in the shoe 


EXHIBITION HALL 
BOOTH 45 FOURTH FLOOR PALMER HOUSE and leather industry. Case No. 161. 


‘ for example, was one of America’s 
BS, Senge, Sony semarneenam, highest salaried shoe salesmen in the 


New Holstein, Wisconsin ' ~ f 
General Sales Office —Room 535, 47 West 34th Street, New York area, representing some 0 
New York 1, N. Y. the country’s largest shoe firms. 


When diabetes caused him to have 
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Mary Janes of Colonial Patent are what 


every little girl wants for best, and every 





mother wants her little girl to have. Colo- 
nial Black Patent is a good will builder 
for a brand or a store, because this pliant, 


shining Patent makes handsome shoes 


that stand up extra well against the wear 


an active child can give it. 


FOR THE BEST PATENT LEATHER SHOES 


COLONIAL TANNING COMPANY, INC., Boston I], Massachusetts 
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“alfred G. Schwab, Cincinnati, Ohio 
eceenaaee ” “SHOE TRIMMINGS” 


Harry Wolf, Montreal, Canade 
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“There Is No Better Leather" 
USE 


FINEST ALWAYS 


SOLE LEATHER BELTING LEATHER 
BENDS BEND BUTTS 
STRIPS SHOULDERS 
TAPS 


BELLIES LEAS & McVITTY, Inc. 


HEADS PHILADELPHIA 6, PA. 

















UNIPEX TANNING CO., INC. 


Genuine Alligator Leather 
ALL COLORS 


DOMESTIC IMPORTED 


150 Nassau St. Telephone WOrth 2-6385 New York 7, N. Y. 








his legs amputated, 210 secured arti- 


| ficial legs for him and has since been 


paying for his complete needs at a 
nursing home. 
Eligibility 

Eligible for the benefits of 210 is 
any salesman or executive in the 
shoe or leather industry or any of 
the allied trades, who is a victim 
of adverse circumstances. Either the 
individual himself or a member noti- 
fies the Association of his needs. 
One case was mentioned by a golf- 
playing member during the Associa- 
tion’s annual tournament at the 
Kernwood Country Club. The in- 
dividuals needs were so immediate 
that the members of the relief com- 
mittee who were gathered there voted 
at once to send an emergency check 
to the person. The 210 office was 
notified by telephone and the check 
was in the mail by the conclusion of 
the golf tournament. 

Each case is thoroughly investi- 
gated by Frederick Bloom, Executive 
Secretary, if it is in the East, or by 
a 210 representative if the case is 
located elsewhere. After the com- 
pletion of the investigation, the neces- 
sary payments are voted by the re- 
lief committee. Ninety-seven percent 
of those who have received assistance 
from the organization have never 
been members of the 210 Associates. 

The 210 Associates is anxious to 
direct its efforts to rehabilitation. A 
man who had been in the leather in- 
dustry for several years returned from 
World War II in a mental state that 
disabled him temporarily. He re- 
ceived financial assistance from 210 
until now he holds a position which 
was secured for him by the Associa- 
tion. 

Funds 

Appropriations for relief work 
come from revenue received from the 
210 Year Book. This book is pub- 
lished annually with advertisements 
from firms in the industry. Member- 
ship dues ($10 per year) are used 
for the organization’s overhead and 
operating expenses. 

The 210 Associates was originally 
formed for only New England mem- 
bers of the industry. The initial 
group of forty-five members has 
swelled to a present total of 1700, 
and the group, realizing that charity 
knows no boundary lines, has be- 
come national. 

Through the 210 Associates, mem- 
bers can secure an accident insurance 
policy on the group plan. Members 
are also able to obtain Blue Cross 
and Blue Shield benefits and the use 
of the 210 travel bureau which se- 
cures plane and train reservations. 
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Present officers of the 210 Asso- 
ciates are as follows: 


James J. Molloy, president; Fred- 
erick Bloom, executive secretary; 
A. A. Bloom, Albert E. Gordon, Kivie 
Kaplan, Francis B. Masterson, Walter 
Reinstein, vice-presidents; Abraham 
W. Berkowitz, treasurer; and Wil- 
liam Lubell, secretary. 


The 210 Associates will celebrate 
its tenth year of benevolent assist- 
ance to those in need with a ban- 
quet to be held November 28 at the 
Waldorf Astoria, New York. 


Why Don't We Export? ... 


(Continued from Page 29) 


than that in the United States. True 
as that may be, these countries have 
not yet achieved volume shoe pro- 
duction on the pattern of this na- 
tion’s assembly-line type. It has been 
economically proven that volume 
production proves cheaper than any 
other type. The United States can 
boast of a sizable amount of skilled 
shoe labor, modern shoe machinery. 
and manufacturing know-how in efhi- 
ciency, cost control, purchasing and 
merchandising. These embryonic 
shoe industries in the South Ameri- 
can countries and the islands are 
still unable to keep pace with our 
fast-changing lasts and patterns, with 
our rapid improvements in shoe 
manufacturing, and women in those 
countries still appreciate the stamp 
“Made in America” on a pair of 
shoes. With this stamp the woman 
knows that she is receiving modern 
styling, superior materials, and better 
wearability. 

Then there is the manufacturer 
who will simply state, “Too much red 
tape.” Red tape? The manufacturer 
who ships directly to the foreign ac- 
count has little clerical work with 
the exception of filling out an export 
declaration. His packings for ship- 
ping will be more cumbersome than 
those on domestic shipments, but his 
price to the foreign account has taken 
this into consideration. 


The manufacturer dealing directly 
with the foreign buyer must also 
make satisfactory payment arrange- 


ments. Most American manufac- 


(Continued on Page 62) 
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P YOUR SHOE SALES 


WILL BE 


RIDIN’ HIGH... 
WITH THE NEW 


Western 
Buckles 


by FACO... . 


S 
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Felch Anderson rides the tide of shoe fashion with the newest, 
smartest western buckles and ornaments. Your shoes will look 
better with this newest FACO Buckle; will sell faster; be @ 
step ahead in the fashion parade. 
This new FACO Buckle is easily attached to the shoe, thus 
reducing your costs. It was designed with that thought im 
mind. The buckle hos a rolled edge, which prevents the strap 
from cutting. It has all the famous FACO Quality characteristics. 
The new buckle is available in a wide variety of finishes including nickel, gilt, jet 
nickel, jet-gilt, silver oxidized, copper oxidized, autique bronze ond gold piloted. 
It is now available in 1” size (shown above) and is scheduled for production in 4” 
and %” sizes. 


A 


The new Loofer Ornament 
with erther prong ov lug bock 


FELCH-ANDERSON COMPANY 


248 TORONTO AVENUE * PROVIDENCE 5, ®. 1. + STUART 1-1210 


FOREIGN SALES OFFICE + 15 MOORE ST.. NEW YORK 4, N. Y¥. 
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REGIS 


SUEDE SPLITS 
EMBOSSED LEATHERS SMOOTH LEATHERS 


Contract work a 
Specialty 


REGIS LEATHER CO. INC. 
100 Foster St. «© Peabody, Mass. 


Representatives 
E. & H. Supply Co., 
5 Beekman St., New York. 


Stephens Leather Co., 
S. Main St., Los Angeles 


Jefferson Leather Co., 
Beach St., Boston 
John Starve Lea. Co. 

St. Louis & Philadelphia. 406 








eet eee ee em ee eee ee 
ee 


a 


— 


— 


da 


a 
Vida 
 , a? 
PT >>> >>> TTY 1 al a 


— 


ia 
ae. 


~) 
~ 
~~ 





RIBUTED BY 


DIST 


WOWES LEATHER (0 


lnc. 


BOSTON, MASS. 


SUMMER STREET, 
LOUIS, MO. 


*« 32) 
ST. 


9 SHAW AVENUE, 
EET, CHICAGO, ILL. 


% 464 


*« 130 NORTH WELLS STR 
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New 


Developments 





Simplified Storm Welting 


ing of the storm part of the welting; 


Here are six illustrations showing 


bead is finally established. 


and Figure 4 demonstrates how the 


But Figure 4 shows how a “Gem” 
duck reinforcement is applied, after 
the manner of insole application of 
applying “Gem” duck for reinforcing 
purposes. But in this case the “Gem” 
duck does not go up to the top of 
the smoothly rounded bead. 

Figure 5 is another variation to 
give protection to the inventor; in- 
stead of the convolution method, this 
is merely a lip cut that is folded into 
halves, depending on the folding to 
lend the required smoothness of fin- 
ish. 

Figure 6 portrays the placing of 


a step-by-step development in a new 
storm welting. The original idea of 
such welting was to keep water out 
of the shoes of heavy construction. 
The appearance was quite rugged and 
smooth in appearance; hence _ its 
adoption for present-day rugged look- 
ing men’s shoes. 

Figure 1 presents a strip of welt- 
ing in its first stages. Note the 
rounded edge on the righthand side, 
that later will give the finished look 
to the shoe, lying against the shoe 
upper. Note also the method in 
which the welting is cut. 

Figure 2 shows how the storm part 
of the welting is raised up in the 
first stage of convolution. Figure 3 
merely presents another stage in fold- 


FIG. 5 
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GG Go P6Dd 


LABORATORIES INC. 


about any—and al/—of your tan- 
ning problems. 


AQ(I(QK 


UEVLAININ 
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e@ Get our advice—our — 7% 


the groove in relation to the bevel 
and storm welting, thus making clear 
how this welting is applied to the 
shoe. But more, it makes possible 
the reducing of the outsole prob- 
ably in half. For example, this Fig- 
ure 6 shows how another thicker 
layer of welting is cemented onto the 
bottom surface of the storm welting, 
making for one thick, heavy iron 
storm welting. With this technique 
a 12-iron welting and a 2-iron out- 
sole make for an edge of 14 irons. 

Source: Aubrey F. White, Abing- 
ton, Mass. Pat. No. 2,477,532. 


Dehairing Sander 
A small hand-operated sander has 
been introduced for dehairing pur- 


FIG.6 


DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK . 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


SEL aS 


MANGROVE 





August C. Orthmann 
Director & President 


Milwaukee. Wis. 





relative to those perplexing diffi- 
culties regarding Finish—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 


@ Have us develop any new 
processes you have under contem- 
plation. 


922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6247 





AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


CANADIAN REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal: 
73 King St., West Toronto 
ENGLISH REPRESENTATIVES: 
Roy Wilson, Dickson itd., 7-8 Railway Approach, London, S. E.1 
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FORMIC ACID 
SODIUM BICHROMATE 
SODIUM FORMATE 
SODIUM SULPHIDE 


SODIUM SULFHYDRATE 


DEPENDABLE DELIVERIES 
«+». count on Philipp Brothers 
Chemicals, Inc., for continuous 
deliveries! Ample warehouse 
stocks at convenient shipping 
points. Quality, uniformity, and 
purity assured. Place your orders 
NOW for DEPENDABLE DE- 
LIVERIES ! 


| Src. 


22C. 
37 WALL STREET « NEW YORK 5,N. Y. ( 0 
BOSTON 10, MASS. © HARTFORD 3, CONN. * PROVIDENCE 3, R.! hi De 


+ 
at 
i) 


PHILADELPHIA 6, PA. @ BALTIMORE 1, MD 
Cable Address: PHIBROCHEM NEW YORK 





IMPORTERS 


and 


MANUFACTURERS 


felt a-{°7.\e fe) 
LiquiD-POWDER 
WATTLE: CHESTNUT-SUMAC 


TANDARD cour ine: 


40 LOCUST STREET e MEDFORD e MASS. 








Reach Volume Buyers 
Through 
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poses on some types of hides and 
skins. One tannery reports a speed- 
up of 90 per cent in using this device. 


The sander operates with a straight- 
line, back-and-forth sanding action, 
does not cut swirls and etchings, gen- 
erates practically no heat, and may 
be used on either wet or dry sur- 
faces. 

Source: Detroit Surfacing Co., 
7433 W. Davison St., Detroit 4, Mich. 


Extruding Cement 
Lasting Machine 


This is much more than a lasting 
machine in that it has a built-in pump 
and valve arrangement for the dis- 
tribution of cement onto the platform 
bottom. A nozzle is employed so that 
when the cement is being applied, its 
appearance resembles a squeezing out 
of a dental paste onto a tooth brush. 
This machine is similarly a cement- 
lasting machine fitted with an extrud- 
ing cementing device. 


This device has to be fitted in the 
one place on the machine in which it 
can function, immediately in front of 
or preceding the feeding action of 
the pincers. While the pincers are 
doing their work, and the wrapper is 
suspended open, then is the time and 
position for application of cement. 


The kind of cement employed here 
is electrically heated on the inside 
with electric units that are thermo- 
statically controlled to determine the 
kind of heated consistency — best 
needed to maintain the cement at the 
best tackiness. 
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While the pincers are doing their 
job, the cement is in process of lay- 
ing its flow, after which the wrapper 
is pounded to the platform bottom 
through the bonding agency of the 
cement already applied. 

Source: United Shoe Machy. Corp., 
Boston; Pat. No. 2,476,290. 


Foot Measurer In Shoe 


These two illustrations demonstrate 
the need for a better technique of 
measuring a foot for accurate shoe fit, 
especially in the case of children. 


Fig. / 


In this twofold illustration, one divi- 
sion shows the bottom, a kind of in- 
sole with a turned-over toe end that 
may be inserted in the soe as the top 
cut illustrates. And by the use of 
easily removable colors on either the 
foot or in this insertable insole, the 
pressure of the foot on the insole will 
locate exactly the position of the foot 
in the shoe, with particular reference 
to the distance of the toes from the 
end of the shoe inside, at least one 
half inch. 

Though the X-ray machine also 
used for this work is helpful this does 
an excellent job owing to the com- 
plete absence of guesswork. This 
method also provides for determining 
if the toes have enough head room 
in the box toe end of the shoe. 


New Approach In 
Wrapper Lasting 


This machine has much in common 
with outstanding machines in daily 
use. It embraces a guide roll under 
the control of the operator, and the 
feeding pincers with their several 
functions; namely, the pulling up 
and over of the stock, tensioning the 
part to be lasted, feeding of the work, 
and also to aid in pounding down 
the stock, the work of the presser 
foot, and a kind of feed restrainer 
to hold back any tendency of retro- 
gression of the work. These features 
are mentioned to show that in so last- 
ing shoes resistance slows down the 
work and makes for inefficiency in 
lasting, the wrapper not being tightly 
pulled over the feather. 

This machine has built into it the 


‘Concluded on Page 61) 
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Now...reduce 
cutting costs! 


5 fe 


X 


Try REM BOARD — the new, longer 
lasting cutting block! 


LONG LIFE — For keen, clean cuts — for 
increased production — and for holding 
planing and dressing expense to a bare 
minimum, you just can’t beat the new 
REM Board. This improved block is 
made from a newly developed plastic 
compound which absorbs impact, pro- 
vides a tough, resilient surface ideal for 
hand mallet and clicker cutting. 


ONE INCH THICK —(a 14” increase over 
our previous board) REM Board gives 
you 50% more cutting surface. And 
—REM’s superior elasticity gives you 
another 50% dividend in additional 
life. Attach REM to its base with our 


SW-725 plastic cement. This combina- 
tion assures top service! 
ECONOMICAL — Here are 
standard size boards: 
18” x 36” 
16” x 36” 
20” x 40” 
14” x 48” 
20” x 20” 
F.O.B. Akron 
*Prices slightly higher on west coast. 
30 DAY TRIAL —See for yourself how 
the REM Board stands up. Try it in your 
own plant on a one month trial. Return- 
able at any time if unsatisfactory. Mail 
the coupon. 


“prices on 


$25.00 
22.50 
31.00 
28.00 
16.00 


THE REMINGTON PRODUCTS COMPANY 


Akron, Ohio 
quai 


SPONGE 
RUBBER PADS 
Skived to meet 
your requirements. 
Send samples for quotations. 


RP-649-44 











Remington Products Co. 
1509 Copley Rd., Akron, Ohio 


GENTLEMEN: 

Please ship us one REM BOARD, 
on 30 day trial. Size _ 

N 

THian. 
Firm___ ; 
Address___ 


ty 























MIRAKROME 


(MIRACLE CHROME LINING) 


Created From 
Selected Lambskins 


f 


TIGHT FINISH 

PENETRATED DYEING 

STRONG & LONG WEARING 
UNIFORM QUALITY & COLORING 





DONNELL & MUDGE, INC. 


‘‘Long Lasting Linings’’ 
CANAL STREET, SALEM, MASS. 


AGENTS 


CRAWFORD R. GALT FRED SCHENKENBERG CO. 
New York, N. Y. Dallas, Texas 


F. A. McDONALD CO. W. PEARCE TITTER, JR. 
St. Louis, Mo. Rochester, N. Y. 


C. N. RIESENBERGER & SON POVL WEDSELTOFT 
Columbus, Ohio Milwaukee, Wisconsin 
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the Sheridan P-ess 








Wherever fine embossing and smooth plating 
is done you will find a Sheridan Press doing it 
best and most economically. Sheridan Presses are 
engineered to meet the most exacting requirements 
of the tanning industry. 


ToW-&C-B- 
SHERIDAN COMPANY 


Established 1835 


129-135 LAFAYETTE ST. 60) W. JACKSON BLVD. 183 ESSEX ST. 
NEW YORK CHICAGO BOSTON 


74 HIGH ST., RICKMANSWORTH, HERTS, ENGLAND 





Puerta Estanco Engranaje de Dientes Internos 


Estos dos artefactos son requisitos importantes para tam- 
bores de curtir o lavar. Podemos suministrar un juego 


completo de herraje. 


THE TURNER TANNING MACHINERY CO. 


PEABODY, MASS., E. U. DE A. 
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UNITED 
COMBINATION 


ETILG 


give you these 8 
Shoemaking Advantages! 


Acts as filler through shank area 

Provides firm, broad base for outsole leveling 

Gives fullness and character to finished bottom 

Makes possible accurate, quick insertion 

Provides positive locating of steel or wood shank piece 
Maintains uniformity with every pair 

With long heel style, affords tighter joints at heel breast 
Leaves insoles free from prong or tack point penetration 


FOR the maker of welt shoes . . . United 
suggests Combination shanks, finest for this 
type of footwear because they impart so many 
extras in addition to reliable support. Precision 
fitting, characteristic of all United shanks, is found in both the 
cover and the steel (or wood). 


For greatly improved shoemaking, try United Combination Shanks. 
Ask your United man about a 


h ki ial with a Com- 2 s a 
bination shank individually United Shoe Machinery Corporation 


suited to your shoemaking. BOSTON, MASSACHUSETTS 








New Developments... 


(Concluded from Page 57) 


important innovation of a rotary 
spindle. This spindle rotates at a 
speed much greater than the machine 
proper. 

The new rotary spindle feed makes 
for faster, smoother, and easier last- 
ing around the toes. This feature 
might place the Wrapper Lasting ma- 
chines in the category of real lasting 
machines, adequate to last in regu- 
larly lasted shoes of either the 
McKay-Compo variety or even Good- 
year welts provided a sprung pattern 
is adopted. 

Source: United Shoe Machy. Corp., 
Pat. No. 2.476.970, 


Boston: 


Non-Slip Shoe Lace 

The feature of this new lace is a 
kind of inner lace woven in and out 
of the base material. The interwoven 
lace may be of a firmer fabric, or 
of leather or plastic. It offers longer 
wear owing to the withstanding of 
abrasion common to shoe laces. The 
idea is not unlike the cord used in 
a rubber tire. The cord and other 
material are so interwoven in a rub- 
ber tire in laminated form that the 
life of the tire is greatly increased. 


Another feature lies in its non- 
slipping qualities when laced. The 
“bunch” caused by this interweaving 
offers resistance so that the pull 
against the eyelet prevents the shoe 
from opening. This also has the 
same effect in tying the knot. 


Source: Herbert J. Stapleton, Kala- 
mazoo, Mich. Pat. No. 2,477,151. 
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Ch The first patent leather in the U. 
was produced in 1822 by Seth Boyden be 
Newark, N. J 
statue to his memory in 1839. 
to shoes by a patented process were intro- 
duced in New York in 1832 


ay In 1900 there were only about 500 
practicing foot doctors in the U. S. as com- 
pared with around 6,000 today—one for 
every 24,000 persons as against one physi- 
cian for every 800 and one dentist to every 
1,800. About 72 percent of the chiropo- 
dists practice in cities, only 18 percent in 
semi-rural areas. 


The city erected a public 


The first rubber soles to be attached 








Genuine Buck 


is made only from 


Im ported Deerskins 


GARLIN — genuine buck _ is 

“THRU-WHITE”. It is finely 
napped and superbly tanned. It meets the exacting requirements of shoe 
manufacturers who will NOT compromise with quality. Value Minded 
buyers prefer genuine buck. 


GARLIN 


& Co.. inc. 
44 South St., Boston, Mass. 


Sales Agents: William J. Dauer, St. Louis, Mo.; 
A. E. Piekenbrock, Milwaukee 3, Wisconsin; 
Walter N. Schafstall, Cincinnati, Ohio; Russ White 
Co., Los Angeles, California. 














\t PAYS TO LOOK ‘oO 
FOR TRADEMARK ‘ 


GUDEBROD BROS. SILK CO., 


Branc 


Finest material and design ALONE are not enough 
. EACH STITCH IS IMPORTANT! 
For new and repeat business, guarantee quality 
Use GUDEBROD'S “CHAMPION” thread 
Tensile Strength 








Uniformity . . Pure-Dye 


% Send for testing samples in silk or nylon 


INC.* FOUNDED 1870 © PHILADELPHIA, PA. 


h Offices Cricago Rochester Boston eveland New York Baltimore C or s Angeles Gloversville NY 











Why Don't We Export... 


(Continued from Page 53) 


turers are cautious enough to require 
full payment before the shoes are 
shipped. A letter of credit at a 
domestic bank or the consignment of 
the goods to a foreign bank are all 
the payment arrangements necessary. 
The manufacturer who is likely to 
have his shoes returned, having to 
pay expensive return shipping costs 
himself, is the manufacturer who does 
not so protect himself when dealing 
with an unfamiliar account. Several 
shoe manufacturers say that they 
have shipped shoes on open account 
to foreign buyers with no trouble in 
receiving payment. These same man- 
ufacturers would not follow suit with 
an account about which they knew 
little. 

Some manufacturers contract for- 
eign business through export houses. 
The exporter buys the shoes on his 
own and pays the manufacturer. The 
rest is up to him and out of the hands 
of the manufacturer. The exporter 
does the selling, the packing, the 
shipping, and the collecting of his 
payment. The export house is con- 
Shoes being packed at General Shoe Corp. for export in special wire-bound boxes venient for the shoe factory geared 
or crates which are assembled in two minutes. These special pilfer-proof crates only for volume business. as the 
have slashed General’s export shipping insurance rates 12% percent. : : ’ " 

usual foreign customer does not or- 


der large lots. 


US SHOE EXPORTS Small U. S. Exports 
1972 1943 199% 19S 1946-1947 1948 The percentage of United States’ 
| | | shoe exports have been minute. In 
1921 three percent of the country’s 
total production was exported. This 
figure saw a steady decline until in 
1939 only 8/10 percent of total pro- 
duction was exported, Shoe exports 
again saw a rise during the war, 
however, reaching one percent in 
1944 and two percent in 1946, These 
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Prewar Annual Per Capita 
Consumption of Shoes 
Country Pairs Per Capita 

United States 3:k2 
Canada 2.01 
United Kingdom 
France 

Belgium 

Sweden 
Netherlands 
Germany 
Norway 
Denmark 
Czechoslovakia 
Switzerland .98 
Italy 80 
Austria to 
Greece 70 
Rumania on 


RIVER PL ATE Portugal 92 
IMPORT and EXPORT CORPORATION Poland 50 


Suni 50 
405 LEXINGTON AVE., CHRYSLER BLDG., NEW YORK — ou 
Hungary 45 
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percentages could and should be 
boosted. 

Most of the United States shoe ex- 
ports center in the women’s highly 
styled lines. As a rule, either very 
inexpensive novelty shoes or high- 
priced novelties are preferred. In 
May, 1949, close to 900,000 pairs of 
women’s cemented shoes were ex- 
ported at an average value of $3.10 
per pair. Over 800,000 pairs of 
women’s and misses’ welts were 
shipped at an average value of $5.21 
per pair. The men’s shoes exported 
in this period averaged about $5.50 
per pair. 

Most manufacturers have at some 
time exported shoes. Those who did 
any volume export business state that 
it certainly is a | profitable enterprise, 


the advantages far outweighing any 
red tape involved. 

With our nation’s shoe industry 
equipped to produce many more 
shoes than would logically be con- 
sumed domestically, it follows that 
foreign markets should be developed 
to a greater degree than they have 
been. The present dollar shortages, 
high tariffs and foreign shoe indus- 
tries do present their problems. 
However, the dollar shortage is cer- 
tain to go its way in the economic 
cycle and the other obstacles are cer- 
tainly no greater than those presented 
by domestic business. Shoe manu- 
facturers with an eye to the future 
will act to substantially develop for- 
eign markets for American | shoes. 





U. S. Exports of Footwear—1921-1948 


Year 


1921 
1923 
1925 


1927 
1928 


1930 
1931 


1933 
1935 


1937 


13,357,148 
7,594,673 
6,277,599 


(a4 Back in 1850 there were about 6,700 
tanning and currying firms in the U. S., 
with a total employment of 25,600, but an 
average shop employment of less than four. 
Today there are about 400 tanneries em- 
ploying around 48,000 with an average plant 
employment of 130. 


Total Exports (Prs.) 


% Total (Output) 


8,957,697 .03 


5,642,833 


O15 


7,696,857 .02 
6,606,978 02 
6,874,787 02 


6,047,070 
5,869,253 
4,744,270 
4,807,212 
3,684,113 
2,321,018 
1,099,803 

835,460 
1,001,342 
1,077,871 
1,587,190 
1,937,865 
2,602,844 
3,534,682 
2,630,891 
3,496,745 


015 
O15 
012 
.012 
.012 
.007 
.003 
.002 
.002 
.002 
.003 
004 
.006 
.008 
006 
.007 


5,090,230 OL 


4,334,288 
7,260,215 


.009 
015 


9,960,236 02 


025 
O15 
012 


lea Thaegh the first “right and left” lasts 
in the U. S. were not introduced until 1822, 
they did a come into commercial use 
until about 1865, and were known as 
“crooked shoes.” However, righi and left 
shoes were made and used by the ancient 
Egyptians, Romans and Greeks. 


IDIEATTIHIS 
Lester E. Packard 


... 65, ranking executive with Avon 
Sole Co., Avon, Mass., since the firm 
was founded, died suddenly Oct. 14 
of a heart attack. Though ill for the 
past several years, Packard was ac- 
tive in the business until his death. 
Well known in the trade, he served 
as sales manager of Avon until he 
became ill and then took over the 
firm’s personnel work. A native of 
Brockton, he was a Rotarian, a Ma- 
son and a member of the Boston Boct 
and Shoe Club. He leaves his wife, 
two sons and a daughter. 


Marco Scheer 


... treasurer of the Craft Shoe Co., 
Manchester, N. H., died suddenly at 
his home in Manchester on Oct. 13. 
A native of Manchester, he was also 
a director of the Manchester Federal 
Savings and Loan Assn. and presi- 
dent of the board of trustees of the 
First Presbyterian Church. He was 
a member of the Masons and several 
other fraternal organizations. He 
leaves his wife, Bertha; a son, Marco 
H.; a daughter, Miss Phyliss A. 
Scheer; a brother and two sisters. 


Frank W. Christy 


. . 67, vice president and treasurer 
of both the Vulcanide Shoe Machinery 
Corp., Lynn, Mass., and Weldtite Ad- 
hesive Co., Lynn, died Oct. 18 in 
Lowell, Mass. He leaves his wife; 
three daughters, Mrs. Gordon Cooper, 
Mrs. Sidney Cooper and Mrs. Dudley 
C. Woodbury, all of Beverly, Mass., 
and seven grandchildren. 


O. A. Partenope 


sales representative of The Linen 
Thread Co., Inc., sole distributors of 
Barbour products, died suddenly on 
Oct. 18. Partenope traveled in Maine 
and New Hampshire for the past 10 
years, calling on shoe factories and 
shoe findings dealers. 

Prior to his association with The 
Linen Thread Co., Inc., he was em- 
ployed by United Shoe Machinery 
Corp., and Landis Shoe Machinery Co. 
in a sales and service capacity. He 
had an extensive knowledge of all 
phases of shoe manufacturing. Fu- 
neral services were held at the Payson 
Park Church in Belmont, Mass., on 
Oct. 21 and interment was at North 
Adams, Mass 


2-2 CHARMOOZ 


AMALGAMATED 


WILMINGTON 99, 
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THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


LEATHER 


INC. 


DELAWARE 


co's. 











Give your shoes a good break with UNITED FINISHES 


iy takes flexible upper leather finishes to keep shoes 


looking salable after “try-ons” at the fitting stool. 


Finishes that break well and are durable can be blended by United 

Finishing Specialists ... experienced men who can first 

analyze leathers, then assist your finishing department in 
producing the desired results. 

As many manufacturers have discovered, it pays to call upon 

such a specialist because you can have confidence in his 

recommendations. It pays in other ways, too, for often the 

United Finishing Specialist can show you a method or a material 

that will make possible substantial savings in finishing. To 


find out in your case, just call the nearest United branch office. 





LL 


riMioiles 


PRODUCTS 
OF 


BB CHEMICAL CO. 


FINISHES FOR UPPERS 
BOTTOMS ¢* HEELS * EDGES 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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LABOR 
NEWS 


A criminal information charging 
Masiak-Handler Shoe Co., Inc., St. 
Louis, and two officers with violating 
the Fair Labor Standards Act has 
been filed in U. S. District Court. 
Thirteen counts allege that the firm 
paid employes less than 40 cents per 
hour minimum wage as specified for 
companies engaged in interstate com- 
merce; six claim that proper records 
were not kept; and another six allege 
that records on number of hours 
worked by employes were falsified. 
The officers named are Oliver E. 
Masiak,  secretary-treasurer, and 
Robert Handler, president. 

amas 

A new contract calling for a five- 
day, 40-hour week averted a strike 
this week by some 500 shoe store 
workers employed by approximately 
100 stores located in major cities of 
New Jersey. The agreement was 
reached by officials of the Retail 
Union of New Jersey, CIO, and the 
Associated Shoe Retailers of New 
Jersey. 

The contract also calls for in- 
creased vacation pay, retroactive pay 
and additional sick leave benefits. 
Employes previously worked a six- 
day, 44-hour week. 

i; 

Although no further developments 
are reported in the six-months labor 
dispute at W. L. Douglas Shoe Co., 
Brockton, Earle F. Snow, president 
of the Brotherhood of Shoe and Allied 
Craftsmen, recently returned from a 
trip to Douglas’ Scranton, Pa., plant 
where he investigated wages paid 
workers there. 

The BSAC is still awaiting an an- 
swer from Douglas on new piece 
prices presented the firm three weeks 
ago. No meeting is scheduled be- 
tween company and union officials. 

Atal? Sa 





Amalgamated Clothing Workers of 
America, CIO, has launched a nation- 
wide campaign to promote union- 
made men’s and boys’ clothing, in- 
cluding leather gloves and garments. 
The program to eliminate the last 
remnants of non-union products in 
the U. S. will include use of news- 
papers, magazines, radio and other 
media. All department and clothing 
stores will be urged to insist upon 
merchandise bearing the union label. 

RE 2S 

Rasmussen Shoe Co., Worcester, 
has signed its first union labor con- 
tract with Local 24, United Shoe 
Workers of America, CIO. The con- 
tract, effective to Oct. 10, 1950, pro- 
vides a 65-cent hourly wage minimum 
for beginners and 70 cents hourly 
after three months. Other benefits 
are a week’s paid vacation, overtime 
pay and a grievance system. 

USWA was chosen as bargaining 
agent several months ago by the 
firm’s 85 production workers. Local 
24 also represents workers employed 
at H. H. Brown Shoe Co., and Wiley- 
Bickford-Sweet Co., both of Worces- 
ter. 
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It's Fabrics In ‘50... 


(Concluded from Page 25) 


retailers now wholesomely receptive 
to fabric uppers again, lower prices 
will be an added incentive. Lastly, 
more shoe manufacturers in the 
women’s and children’s field partic- 
ularly, have been entering lower- 
priced lines to reach the volume field. 
The use of fabric and synthetic up- 
pers, where feasible, gives the shoe 
manufacturer a good opportunity to 
enter the low-priced field whose con- 
sumer market is ready to welcome 


fabric upper shoes. 
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West and East 
Both Agree... 
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COMBINING—ELASTICIZING 


3 Dorchester Street 


Shoe manufacturers in the Middle West agree with manu- 
facturers along the Atlantic Coast that the surest way to 
get QUALITY Backing is. . . 


fabric, together with instructions. to Windram.” 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


Thus, from every angle—price, de- 
sign, quality, timing, consumer re- 
ception, etc.—it appears that the 1950 
spring-summer season will shine as 
the most opportune season the fabrics 
people have seen since 1945. 


—————— 


a4 The oldest shoe manufacturing firm in 
the U. S. is the L. B. Evans’ Son Co., 
which started business in 1804 and is still 
active today. 


ay The first manufacturer to make shoes 
for the wholesale trade was Micah Faxon, 
of No. Bridgewater, Mass., whose first lot 
was sold to a Boston wholesaler in 1811. 
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New Jersey 

@ R. P. Kehoe Co., Gloucester City 
shoe findings, etc., wholesaler, will 
move shortly to a new location at 4th 
and Vine St., Philadelphia, it is re- 
ported. 


Pennsylvania 
® Lit Brothers, Inc., Philadelphia 


department store, is reported open- 
ing a branch store on 69th St., Upper 
Darby. 


Delaware 

@ The E. I. Du Pont de Nemours & 
Co., Inc., Wilmington, was owned by 
104,448 different stockholders as of 
Sept. 30, 1949, an increase of 4,785 
over the number reported on June 30 
and 9,547 since the beginning of the 
year. Practically all the increase was 
in the number of common. stock 
holders. Rate of increase of common 
stock holders has doubled since the 
four-for-one split of common stock 
in June. 


Washington, D. C. 


@ Exports of domestic rubber foot- 
wear, soles and heels, for the first 





Just Waiting 
Can Cost a Lot 
of Money 


Shoes are promised for early delivery. A 
machine breaks down, holding up the entire 
production line. Only quick repair service can 
prevent costly cancellations. 


Just waiting around for a service man to come 
from some distant city can cost you an awful 


lot of money. 


But in factories equipped with Boston Machine 
Works machines there is no delay—no crisis. A 
phone call and the B.M.W. representative is 
quickly at work and production is soon rolling 


again. 


So—call in your nearest B.M.W. representative 
now. Ask him about our extensive line of special 
machines. Get acquainted with the line that can 
be serviced without costly delays. 





Boston MACH INEWORKS (o 


LYNN 


MAS S. 


U.S.A. 





BRANCH OFFICES 


Whitman, Mass. 
Toms River, N. J. 
Milwaukee, Wis. 


Columbus, Ohio 
Johnson City, N. Y. 


Kitchener, Ont. 
St. Louis, Mo. 


Chicago, Ill. 
Cincinnati, Ohio 
Los Angeles, Cal. 








eight months of 1949 totaled $1,994,- 
480 in value, the Census Bureau re- 
ports. This was a drop of $3,392,- 
086 from the same period last year. 
Exports in Aug. totaled $202,260. 


@ Leather output during Aug. to- 
taled 1,997,000 cattlehides against an 
average monthly hide consumption of 
1,967,000 to date this year and 2,173,- 
000 monthly in 1948. 


@ The Munitions Board Advisory 
Committee on ‘Military-Contractor 
Relationship” is studying the view- 
point of manufacturers on pricing 
methods for goods sold to the armed 
services. Items being studied include 
shoes, leather garments, leather goods 
and sporting goods. 


@ Wholesalers’ sales of leather and 
shoe findings for the first eight 
months of 1949 ran 14 percent be- 
hind the same period last year, the 
Census Bureau reports. However, 
Aug. sales were up 21 percent over 
July, although running the same per- 
cent behind last Aug. Sales of 31 
reporting wholesalers were placed at 
$535,000. 


North Carolina 

@ Wellco Shoe Corp., Waynesville, 
will offer its Foamtread shoe with 
“bubble rubber” heels for next 
spring. Addition of the heel is ex- 
pected to increase sales of the casuals 
which will be made of Textron In- 
dian Head in a wide variety of colors. 
The firm reports that its slipper sales 
have increased by 50 percent this 
year. 


Kentucky 


@ James E. Deckert advises that the 
firm and partnership of Deckert & 
Shepherd Co., Newport, has been 
terminated and dissolved. John E. 
Shepherd no longer has any right, 
title or interest in the firm. Deckert 
will continue in the leather processing 
and finishing business under the name 
of Deckert Leather Finishing Co. 


Illinois 

@ The Leather Belting Club of Chi- 
cago will meet on Nov. 4 at the Elec- 
tric Assn. Club rooms, Civic Opera 
Bldg. Luncheon will be served at 
12:00 noon. 


@ Plans are underway to increase 
production and workers at the Olney 
plant of International Shoe Co., ac- 
cording to David B. Smith, Jr., super- 
intendent. Increasing orders are cited 
as reason for the step-up in output. 
At present, 800 workers are employed 
at the plant. 


@ The Hide & Leather Assn. of Chi- 
cago will hold its annual dinner show 
at the Michigan Room of the Edge- 
water Beach Hotel at 6:30 p.m., 
Nov. 3. 


@ The National Hide Assn. will in- 
stitute a new service for its members 
at the forthcoming fall meeting Nov. 
2-3 at the Edgewater Beach Hotel, 
Chicago. Lists of hide dealers and 
brokers, by states, will be passed out 
to members. 


(Spot News on Pages 44, 66) 
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Leather 
MIAURIKIE ITS 


Leather market continues strong 
but sales slow slightly after re- 
cent big weeks. Side leathers, 
sheep and suede do fairly well. 
Calf, kid moderate. 


Sole Leathers 

Demand slows this week in Boston 
but tight hide situation keeps prices 
firm. Strong hide prices pushing 
leather prices but tanners cannot af- 
ford to raise in face of buyer resist- 
ance. New sales mild despite short 
supply. Light bends bring up to 66c, 
when available. Mediums find some 
sales up to 62c. Few heavy bends 
around but sales slow up to 62c. 

Light Bends: 64-66c¢ 

Medium Bends: 60-62¢ 

Heavy Bends: 60-62c 


Sole Leather Offal 

Offal market continues fairly ac- 
tive and buyer demand holds up. 
Prices, naturally, remain strong, hold 
to recent high levels. Dealers find 
themselves unable to promise early 
delivery. Hard to find bellies quoted 
up to 44¢c but no sales reported at 
this price. Steers bring 42c with 
cows selling from 38-42c. Up to 48c 
paid for light single shoulders with 
heads on; heavies slower at 38-42c. 
Double rough shoulders’ widely 
wanted; bring up to 67e for top 
selections. Heads do fair business; 
volume sales made at 20c. 

Bellies: Steers, 40-42c; 

38-42¢ 


Cows 


Single shoulders, head on: Light, 
41-48c; Heavy, 38-42c 

Double rough shoulders: 60-67¢ 

Heads: 18-22c 

Fore shanks: 25-28c 

Hind shanks: 28-32c 


Calf Leathers 


“No change,” say Boston tanners. 
There has been slight slowing of sales 
in women’s weights but prices remain 
unchanged. Black, brown and dark 
blue most wanted colors. Men’s 
weights draw small interest except in 
top selections of heaviest weights. 
Bucko type brushed calf does well in 
heavy weights. Regular suede calf 
fairly active with bulk of sales made 
at $1.00 to $1.10. 

Men’s weights: B 90-1.06; C 85- 

1.00; D 75-94; X 70-84; XX 60c 

Women’s weights: B 93-1.06; C 87- 

97; D 80-92; X 70-86; XX 55- 


70¢ 
Suede: 1.10-1.20; 1.03-1.10; 90- 
93¢ 


Kid Leathers 

Philadelphia kid leather tanners 
report business fairly active this 
week. Suede popular, mostly in black 
and some brown. Some inquiries for 
blues, but other colors have died 
down. White is starting up. Orders 
are received for suede in the entire 
price range unchanged since last 
week. 

Although many tanners report a 
decrease in demand for glazed, some 
black glazed still gets many orders. 
Most popular price range is 35 to 70c. 


LEATHER: ITS PRICE AND TREND 


THIS 


KIND OF LEATHER WEEK 


CALF (Men's HM) 
CALF (Women's) ..... 
CALF SUEDE .. 

KID (Black Glazed) ....... 
KID SUEDE ...... 
PATENT (Extreme) 

SHEEP (Russet Linings) 
KIPS (Corrected) .. sis 
EXTREMES (Corrected) ... 
WORK ELK (Corrected) .. 
SOLE (Light Bends) . 
BELLIES .... ‘ee ee 
SHOULDERS (Dble. Rgh.) . 
SPLITS (Lt. Suede) 

SPLITS (Finished Linings) 
SPLITS (Gussets) 

WELTING (2 x Vg) cae 
LIGHT NATIVE COWS 





.. 85-1.05 
.1.00-1.15 
70-1 .00 
60-88 
48-56 
18-22 
57-61 
45-53 
44-50 
64-66 
38-42 
60-67 
37-43 
20-23 
17-20 


9 
25-277/, 
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MONTH 
AGO 


90-1.10 
85-1.05 
1.00-1.15 
70-1.00 
60-88 
48-56 
18-23 
57-61 
45-53 
44-48 
64-66 
36-40 
58-65 
37-43 
20-23 
17-19 


YEAR 
AGO 


90-1.05 
80-1.00 
.00-1.20 
55-80 
50-75 
50-57 
19-22 
52-55 
46-49 
48-51 
60-66 
35-37 
56-60 
38-40 
21-23 
19-20 


1948 
HIGH 
1.30-1.48 
1.30-1.48 
1.45-1.90 
70-90 
70-90 
76-82 
23-25 
70-75 
60-65 
56-60 
90-95 
44-47 
77-80 


9 
26/2 

All prices quoted are the range on best selection of standard tannages 
using quality rawstock. 


9 
24l/p-27 











The Sign of 
QUALITY 


LEATHER 


SOLE LEATHER 


There’s no substitute for 
genuine leather, nothing 
that will function so well 
for your specific needs. 
And there is no sole 
leather with the quality- 
characteristics you'll find 
in the genuine TIOGA 
OAK sole leather! 


CUT STOCK 
BENDS 
BACKS 

4 BELLIES 
- SHOULDERS 


TANNING CO. 


“Westfield, Penna. 











Since 1888 


Specialty Leathers 
Side — Horse 


Well known Tannages 
KLENZETTE 


ANILETTE 
ROSS-ETTE 


and the popular 


NEWYORK - Bank 
AINT LOL 
MILWAUKEE 
cre 





The Strict Adherence to a 
Recognized Standard of Selec- 
tions, Uniformity and Specifi- 
cations in U. S. Leather is an 


Assurance of Quality. 


| 
Backs Bends 
Heads 


Sides Crops 


Shoulders 


Belly Centers 
Bellies: Fore Shanks 
| (Hind Shanks 


| Bends and Strips for Top Lifts | 
‘THE UNITED STATES 
LEATHER COMPANY 


27 SPRUCE STREET 


| 
| 
| 








NEW YORK, N. Y.| 
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Higher priced glazed, running 90c to 
$1.00 not much in demand. Linings 
do fairly well. Price range is wider 
than it has been, with average prices 
running from 26c to 45c. There is a 
very choice lining that runs as high 
as 53c but it is only ordered by high 
grade shoe manufacturers in New 
York. 

Slipper kid active in all colors with 
tanners who furnish it to cowboy 
boot manufacturers. Good demand 
for slippers also. Prices run a few 
cents higher than quoted for the past 
few weeks. Some tanners who have 
a permanent line of crushed say they 
are doing fair business in black and 
brown. No demand for satin mats. 

Suede 45c-90c; glazed 30c-70c, 
90c-$1.00; slippers 34c-60c; linings 
26c-45c, 53c; crushed 35c-65c. 


Sheep Leathers 


Prices continues strong, sales ac- 
tive, with no sign of let-up, say Bos- 
ton sheepskin tanners. Despite fact 
many tanners are sold up for weeks, 
short supply of good pickled skins 
offers little hope for increased supply. 
Russets, as usual, a big seller with 
shoe lingings bringing up to 19c and 
boot linings up to 22c. Former do 
bulk of business at 16-18¢ while most 
boot lining sales made at 20c. Chrome 
linings somewhat slower at 26c and 
down. Colored vegetable linings only 
fair at 22c and down. Hat sweats 
generally quiet with top grades sold 
at 26c; average sales at 20-21c. Gar- 
ment grains fair. 

Russet linings: 22, 21, 19, 17, 13, 

lle 

Colored vegetable linings: 22, 20, 

18, 16, 14¢ 

Hat sweat: 26, 24, 22, 20c 

Chrome linings: 26, 24, 22c 

Garment grains: 25, 23, 21, 19¢c 

Garment suede: 26, 24, 22c 


Side Leathers 


A fairly good market, Boston tan- 
ners report. Best tannages do good 
business; below this, the going is 
tougher with buyers biting only when 
they have best deal. Aniline type 
retans widely wanted; little if any 
available for immediate delivery. 
Most tanners well sold ahead for 30 
to 60 days. Good demand for better 
tannage regular pigment finish cor- 
rected extremes; sales made up to 
53c. Large leather still sells up to 
45¢e. Work elk sales made at 50c and 
down for corrected. Full grain move 
at 56c and down. 
Heavy Aniline Extremes: B 55-59; 
C 51-54; 45-47c 

Corrected Kips: B 53-61; C 51-59; 
D 49-57, X 43-50c 

Corrected Extremes: 45-53; 43-49; 
41-47; 38-44c 

Corrected Large: 40-45; 38-42; 36- 


40; 33-37¢ 
Work Elk: 44-50; 42-46; 40-44; 
38-42¢c 


Split Leathers 


Suede splits continue to meet sales 
resistance in Boston. Prices generally 
weaker than in recent weeks with 
sales made after buyers are convinced 
they can do no better. For this rea- 
son, prices remain merely nominal. 
Work shoe splits of better tannage do 
well up to 30c. Cheaper grades slow. 


Retan sole splits bring 40c for best 
heavies; lighter grades slower down 
to 30c. Finished linings still do fairly 
well up to 23c. Gussets in good de- 
mand up to 20c. 
Light suede: 36-43; 34-41; 32-38c 
Heavy suede: 44-47; 42-44; 39-41c 
Retan sole: 40, 38, 35, 33, 30c 
Finished linings: 18-20; 20-22; 22-23c 
Gussets: 17-20c 


Welting 


New welting business continues 
slow because of large forward buying 
done several weeks ago. All welting 
manufacturers report growing inter- 
est but strong price resistance. At 
present shoulder prices welting must 
bring at least 9c for maker to break 
even, it is reported. Some claim that 
10c should be today’s price. Specialty 
welting continues active, plays a big 
part in styling of young men’s shoes. 
Synthetic welting, too, gets steady 
good call. 


Belting Leathers 


Philadelphia belting leather tan- 
ners report active market. Plenty of 
everything on hand at firm prices. 
Bend butts do very well, as do 
shoulders when available. Waist belt- 
ing and welting manufacturers buy 
all they can get. Prices unchanged 
from last week. 

Curriers, on other hand, find busi- 
ness quiet. Hide market stronger de- 
spite few leather sales. Further rises 
in rawstock may force curriers to 
jump prices. All hope this is not 
necessary as factories may turn to 
rubber or composition belting. Latter 
two show no signs of higher prices. 


AVERAGE BELTING PRICES 


Me. DOM 2.00.00 
ee 
Ex. heavy ....... 
ae 
Pe 
| ae re 
AVERAGE CURRIED PRICES 
Curried Belting Best Selec. 2nd 
Bend butts ......... 1.18 1.13 
Centers 12” ... ++ aan 1.36 
Centers 24° ........ 1.42 1.36 
Centers 28”-30” 1.39 1.31 
Wide sides ...... 1.07 1.03 
Narrow sides .... -97 95 
(Premiums to be added: X-light plus 10c; 
light plus 05c; X heavy plus 10c. 
Note: Above prices quoted are ® range on 
best selection of standard tannages. 


Work Gloves 


Tanners report they are quite satis- 
fied with the volume orders currently 
received. It certainly is a great deal 
better than what it was just 45 days 
ago, one tanner points out. In the 
split leathers, the  light-medium 
weights continue to bring steady 
money of 19c, 18c and 17c for No’s. 
1, 2 and 3 grades, respectively. 

HM—2Ic, 20c, 19¢ 
M—20c, 19c, 18c 
LM—19c, 18¢c, 17¢ 
L—18ce, lic, 16¢ 


Glove Leathers 


At this point glove manufacturers 
are scouring market for all available 
leather and offering for sale all un- 
wanted leather in their own store 
rooms. It makes for a healthy situa- 
tion if and when the leather industry 
gets operating. 

Cabretta leather is the bell-wether 
of the glove leather industry. Two 
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manufacturers outside of the Tan- 
ners Association are producing it 
and neither has attempted to take 
advantage of the abnormal conditions 
in the industry. The steadiness in the 
price of cabrettas has been a big 
factor in keeping other leathers in 
line. Today’s prices are as follows: 


Ladies’ Men’s 
weight weight 


Garment Leathers 


Both sheep and horsehide garment 
leather markets in the Mid-western 
section continue to hold firm. This is 
especially so in the sheep leather 
market. According to garment leather 
tanners, business now being received 
is turned down, simply because it is 
too late for the coming Fall and Win- 
ter season. This condition due to fact 
that retailers waited until the very 
last minute before ordering. Now the 
rush is on to restock low inventories. 
Tanners’ prices, however, remain un- 
changed. Garment suede leathers are 
quoted 26, 24 and 22c, with grain 
garment leathers bringing about a 
penny less, and high colors in grain 
garment running up to 26c and even 
higher. Horsehide leathers will aver- 
age around 35c, with quality grades 
bringing up to 39 and 40c. 


Bag, Case and Strap 


Either feast or famine. Just 45 to 
60 days ago, tanners were wondering 
if this market was going to suffer a 
“year-round” slump. This picture is 
completely changed now. Latest tan- 
ner reports indicate that demand con- 
tinues extremely heavy, particularly 
so for the better grades. Currently, 
the seasonal demand for these selec- 
tions is just about at a peak with a 
normal letup anticipated any moment. 


2-ounce case-—44-41c 
2%-ounce case—47 -44¢c 
3%-ounce strap—5i 
4-ounce strap—58-55e 
5-ounce strap-—62-59¢ 


TANNING 
Wateriats 


Lowered production of Wattle 
Bark has developed, due to a poor 
season and shipments will be cur- 
tailed. Mangrove Bark from Africa 
will continue unavailable. Occasional 
shipments of the South American 
product are received. No new prices 
on Tanning Extracts have been an- 
nounced since monetary devaluations, 
pending establishment of the reshuf- 
fled exchange rates on specific com- 
modities. Consuming inquiry was 
routine in the Tanning Oils market 
and prices generally were without 
change. 
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Raw Tanning Materials 
Divi divi, shipment, bags $66.00-67.00 
Wattle bark, ton . .$65.00-66.00 
Sumac, a8% exceed . $72.00 
30% lea: | 1.11 1$75.00 
ee a J. “is, $62. 00-64. 00, 
J. 


28 
Valonia Cups, 30-32%. guaranteed 
Beards ... oes 


Tanning Extracts 
Chestnut extract, clarified, sin tannin, 
tks. . s Ib 

Bbis., l.c.l, .046; cl. ........ Ib 
Powdered, bags, c.! 

Cutch, solid Borneo, 55% tannin, 
plus duty . 

— Extract, 25% tannin, 


. 09% 
Hemlock’ extract, 25% tannin, tk. cars, 


f.o.b. wks. za 
Bbls., c.l. and Le.l. 
Oak bark extract, 259% , tannin, Ib 
bbls. 64%-6%, tks. .. ee 
Quebracho extract 
Solid, ord., basis 63% tannin, c.1., 
plus duty eee aian 
Solid, clar., basis 64% tannin, ‘el 
Liquid, basis 35q% tannin, bbls 
Ground extract .... 
Powdered super spruce, pial c.l., 
05%; Led. . 
Spruce extract, tks. “t.0.b " works 
Wattle bark extract, solid 


Tanners’ Oils 

Cod oil, Nfid., drums . 
Castor oi] No. 1 C.P. drs. l.c.1. 
Sulphonated castor oil, 75% 

Cod, sulphonated, pure 259% moisture 
Cod, sulphonated, 250 added mineral 
Cod, sulphonated, 50% added mineral .. 
Linseed, raw tks., drums, c.l., and l.c.l 
Neatsfoot, 20° C.T. ‘ cr ‘ 
Neatsfoot, 30° C.T. 

Neatsfoot, 40° C.T 

Neatsfoot, extra drums 

Neatsfoot, No. 1, drums 

Neatsfoot, sulphonated 

Olive, dom. denatured, bbis., gal. 
Waterless Moellon os 
Moellon, 200% water . 

Moellon, 25% water : 
Aftificial Moellon, 25¢% moisture .. 
Chamois Moellon . ; 

Common degras ... 

Neutral degras .. 

Sulphonated tallow, 75% 

Sulphonated tallow, 50% . 

Sponging compound .... 

Split oil es euuree 
Sulphonated sperm, 25% “water ..... 
Petroleum Oils, 200 seconds viscosity 
Petroleum Oils, 150 seconds viscosity 
Petroleum Oils, 100 seconds viscosity .. 


IP 


New York 

@® Vermilye Corp., New York City 
tanning materials firm, has announced 
its intention to liquidate the business 
at the end of the year. Mr. Vermilye 
will make a trip to California for a 
few months and then return to busi- 
ness. He does not intend to re-enter 
the tanning industry. 


Wisconsin 


@ The Tanners’ Production Club of 
Wisconsin will hold its next meeting 
on Friday, No. 4, at the Plankinton 
House, Milwaukee. Guest speaker of 
the evening is Lawrence Smotherman 
of the First Wisconsin Natl. Bank 
who will speak on “The Supervisor 
Looks at his Workers.’”’ Smotherman 
has had wide experience in screening 
and utilization of tanning personnel. 


@ Niles Machine Tool and Die Works 
has been opened at 1350 East Park 


ag Neo PRODUCTS 
‘HELP You MAKE. BETTER 
LOWER COST” 


BATES 


LEATHER FILLERS 
H. 


SOLE LEATHER 
LINCOLN FINISHES 
and . 
SPONGING AND 
SON WASHING COMPOUNDS 


INC. TANNERS SUGAR 
P ANO LIME 


COUDERSPORT COLLOIDAL CLAYS 
PENNSYLVANIA CHEMICALS 








HE only suc- 

cessful press 
that prepares 
Sole Leather for 
drum tanning, 
extracting and 
oiling. 

Also prepares 
both bark and 
chrome tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 
Olean, New York 


WRINGER 





TABER 
PUMPS 


@ Have been meeting the special 
requirements of the Tannery since 
1859 .. Write for Bulletin TP-629. 


TABER PUMP CO 


(Est. 1859) 
300 Elm Street Buffalo, N. Y. 








Advertise 
Your Products 
in 
LEATHER and SHOES 























STERN 
acoooCANn4me 


SINCE 1/90! 


5-GALLON SQUARE CAN 











ullll 


© SPRUCE EXTRACT 


© POWDERED SUPER SPRUCE 


© LACTANX 


ROBESON 


PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 


Erie, Pa. 











For the 


VERY FINEST 
in 


LEATHER FINISHING 


PHENNY SMIiDT 
LEATHER COMPANY 


21 Caller St., Peabody, Mass. 








70 


Place, Milwaukee. James J. Niles, 
general manager, is the son of Mi- 
chael L. Niles of Van Horne-Kaestner 
Leather Co. The firm will handle 
general machine work, developing, 
repairing and rebuilding all types of 
dies and machinery and will special- 
ize in counter machinery, shoe ma- 
chinery and shoe dies. Niles served 
four years in the Army Air Forces. 


@ Rueping Leather Co., Fond du Lac, 
marked its 95th anniversary on Oct. 
20. The company was host to mem- 
bers of the Milwaukee Assn. of Com- 
merce who visited its recently mod- 
ernized plant. 


Missouri 

@ Synders-Smith Leather Co. has 
been formed in St. Louis to supply 
the shoe trade with upper leathers 
and other shoe materials. The firm 
is run by Leo Synders, formerly with 
Milius Shoe Co., and Iredell Smith, 
formerly of Smith Bros., leather job- 
bers. Job lots of upper leather and 
obsolete shoe goods will also be han- 
dled at the offices at 1604 Locust St. 


@ Spalsbury-Steis Shoe Co., St. 
Louis, girls’ shoe manufacturer, will 
be able to produce 2200 pairs of ce- 
ment construction shoes daily upon 
completion of expanded facilities at 
its plant in Frederickstown. The shoes 
will be introduced for independent 
retailers under the brand name “Up- 
starts by Spalsbury.” 


‘@ The Cedar St. plaryt of Interna--. 


tional Shoe Co. at Poplar Bluff will 
resume production early in Nov., it 
is reported. Production has been 
changed from men’s welts to a nailed 
work shoe and nailed boot. The plant 
will employ approximately 225 work- 
ers at capacity. 


Delaware 


@ Belber Trunk & Bag Co. which 
recently closed its 39-year-old plant 
in Woodbury, N. J., after a union 
dispute, has opened a new factory at 
Smyrna. The first piece of hand lug- 
gage was due to come off the lines 
this week. If successful, the firm in- 
tends to employ 275 workers from 
the vicinity. 


Tennessee 


@ General Shoe Corp., Nashville, has 
leased another building in Nashville 
where it will make women’s high style 
shoes formerly turned out in the 
Frankfort, Ky., plant. Some 200 
workers will eventually be employed 
at the new plant. The Frankfort 
plant will make other lines of 
women’s shoes. 


Pennsylvania 

@ An action in equity was filed in 
behalf of H. Jacobs & Sons, Inc., 
Hanover shoe manufacturer, seeking 
to prevent William Re, ex vice presi- 
dent and plant superintendent, and 
Sol Lance of Brooklyn, N. Y., and 
Irving Perlstein, Great Neck, N. Y., 
from opening a shoe factory in Mc- 
Sherrystown. The Jacobs Co. and its 
president, Harold O. Toor, are also 
seeking to force the three defendants 
to turn over to plaintiff the former 
Cannon Shoe Co. plant in McSherrys- 
town and prevent them from enticing 
key employes from Jacobs. 





BOOKS FOR 
EVERYONE IN THE 
INDUSTRY 


Shoes—Pacomakers of Progress 
By Harold R. Quimby 


The complete development 
of shoes and their manufacture 
from 2000 B.C. to 1946 A.D. 
A liberal education to anyone 
in the shoe industry. 


$6.00 


Bank Loans to 
Shoe Manufacturers 


By E. Morton Jennings 


Leather, shoe men, students, 
and bankers engaged in loaning 
money to shoe manufacturers, 
should have this book. It con- 
tains a vast amount of sound 
financial information on mar- 
kets, futures, contracts, labor, 
shoe machinery and distribu- 


tion. 
$6.00 


Tanning Processes 
By August C. Orthmann 


This book belongs in every 
leather man's library. It contains 
usable, a 5 every-day 
leather making procedures 
written by a nationally recog- 
nized authority on the chemistry 
and process of tanning. 


$12.50 


Podometrics 
By William A. Rossi 


The most hotly discussed book 
in the shoe industry. It covers 
the vital subject of foot mea- 
surements and foot types as 
they relate to shoes and lasts. 
It is “packed full’ of original 
ideas on tomorrow's approaches 
to last making. 


$2.50 


All published by 
THE RUMPF PUBLISHING CO. 


300 West Adams St., 
Chicago 6, Ill. 
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IHUNDIES and SIKING 


Packer hides strong, trading 
moderate. Country market mixed, 
buying slow. Interest in horse- 
hides slackens. Sheep pelts quiet. 


Packer Hides 

Business in the market this week 
not large, but some advances reg- 
istered. Chicago light cows selling at 
25c¢ were ‘ec higher than previous 
trading, while heavy Texas steers and 
Colorados at 22'%e and 22c respec- 
tively, were ‘2c higher. The business 
in all three selections was not large, 
however. Other business was on a 
steady basis. About 30,000 to 35,000 
hides sold in all, very moderate trad- 
ing, but enough to define the trend. 

There was expected trading in 
branded cows at ‘2c higher this week, 
at least insofar as sellers were con- 
cerned, but it failed to materialize up 
to press time. Even the business in 
branded steers at the advance was 
not large. Further trading in that 
selection at the ‘%c higher was ex- 
pected by some, but others claimed 
that packers would have a hard time 
getting the advance. The market is 
at least steady, with higher price 
hopes beginning to fade. 


. 
Small Packer Hides 

The outstanding thing about this 
market is the fantastic asking price 
picture that sellers are contributing 
to. Offerings are priced as much as 
2c above the generally quoted mar- 
ket. Interest has been small in vol- 
ume, buyers finding their needs filled 
with comparatively few hides. 

Price ideas are largely unchanged. 
Midwestern 48/50 Ib. average all- 
weight native steers and cows are 
quoted around 23 to 23'%e selected, 
according to quality, asking prices up 
to 25¢ selected for the same hides. 
Lighter lots, around 44/45 lbs. av- 
erage, are quoted at 25 to 25sec se- 
lected by tanners, asking prices up to 
27c selected. Very light Southwest- 
ern hides, largely steers, are quoted 
to 28c for 38/40 lb. averages, with 
asking prices on these lots as high 
s 30c. 


Packer Calfskins 

Some steady money activity in this 
market this week. About 55,000 skins 
sold, all Northerns. Prices were 65c 
for lights and 55c for heavies. Noth- 
ing done in Riverpoint production. 
Prices on these skins hold at 57%%c 
for lights, 47'2c for heavies, all pre- 
ceding prices on the standard trim 
basis. 

New York trimmed calfskins are 
unchanged except for 9/12’s which 
dropped 25c in New York early in 
the week. Packer 3-4’s are quoted 
at $4.25, 4 to 5’s at $4.75, 5 to 7’s 
at $5.25, 7 to 9’s at $6.25, and 9 to 
12’s at $7.00. 


Packer Kipskins 


Kip continued quiet all week in the 
packer market. Some offerings noted, 
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but nothing much done in the way 
of bidding. Prices are holding nomi- 
nally unchanged, quoted at 50c¢ for 
Northern and Riverpoint native kip- 
skins, 45c for overweights, brands in 
both cases 2'4c¢ less. 

New York trimmed kipskins were 
25c lower on 12 to 17’s during the 
week, only a small number selling, 
followed up later by another small 
sale at 15c¢ higher. The first price was 
$8.00, down 25c but the latter price 
was $8.15, still 10¢ under the original 
market. The 17’s and up are quoted 
at $9.50, unchanged. 


Country Hides 


Country market mixed. Tanners 
are willing to pay 19¢ for 48/50 lb. 
average country allweights 1’s and 
2’s, some quoting to 19'%c. This has 
been the result of higher prices in the 
big packer market, which have upped 
asking prices in the country market, 
in turn forcing tanners to think 
higher about the country offerings. 
Some business reported in 48/50’s 
around 19 to 19c, with some willing 
to figure 19'%¢ on good 48 lb. av- 
erage hides from Midwestern points. 
Consequently, prices for heavier 


hides are higher. Some 44/45 lb. av- 
erage lots are quoted around 2lc flat 
trimmed, with tanners only willing to 
figure 20%2c. Averages around 42/43 
lbs. are quoted up to 22c flat trimmed; 
lots around 40 lbs. average up to 238¢ 
flat trimmed. 

Not many country hides offered, 
although a few more coming in these 
days. Demand continues slim, how- 
ever, which means that even a few 
hides coming through is sufficient to 
keep more offerings around than 
there are buyers. 


Country Calfskins 


Despite trading in packer skins, out- 
side sellers find some difficulty in 
selling their production. City skins 
move very slowly when there is busi- 
ness, prices holding around 40c, de- 
pending upon quality. Country pro- 
duction, untrimmed, is quotable 
around 28 to 30c. Better quality 
skins, largely lights, quoted at the 
outside price. Sellers have been asked 
to select out the lights for buyers, 
but they will not do it because they 
have no market for the _ heavies. 
Heavy calf is hard to move, unless it 
is exceptionally good quality. Packer 
heavy calf is sluggish also when the 
tanners become a little selective. 

New York trimmed collector calf- 
skins are quoted at $4.25 for 3 to 4’s, 
$4.75 for 4 to 5’s, $5.25 for 5 to 7’s, 
$6.25 for 7 to 9’s, and $7.00 for 9 
to 12’s. 


QUOTATIONS 


Present 
Native steers - 24 
Ex. light native stee rs 7 
Light native cows ...... owen eae 
Heavy native cows acre re, 
Native bulls . wae aae ee 
Heavy Texas steers. 
Light Texas steers ...... 
Ex. light Texas steers ............ 
Butt branded steers ............. 
Colorado steers . 
Branded cows . 
Branded bulls 
Packer calfskins ... oh 
Chicago city calfskins 
Packer kipskins $a 806 
Chicago city kipskins eee 


Week Ago Month a Year Ago 
24 -25 2 28 


24%- 


HIDE FUTURES 


COMMODITY EXCHANGE, 


Close 
Oct. 19 Oct 


December 21.15B 
March 19.60 

June - r 19.20B 
September . 18.90B 


Close 


21.85B 
19.55B 
19.35 
19.00B cane ooe0 -—10 
Total sales: 


INC., FUTURES MARKET 


High Low Net 
For week For week Cc Change 
20.90 - ih 
19.00 +405 
18.76 —15 


22.25 
19.99 
19.45 


220 lots 





Brokers 
& 
Tanners’ 
Agent 


210 LINCOLN ST. 
BOSTON 11, MASS. 





Expert 


Receiving 


Service 


TELEPHONE 
HUbbard 2-0513 
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. 
Country Kipskins 
Country kip market very slow and 
quiet. Sellers are quoting around 28 
to 30c for their skins, but buyers will 
not figure better than 26c, some to 
27c, depending upon quality. Even at 
the lower price there is no business. 
City production is figured around 35c 
for good quality skins. New York 
trimmed collector kipskins are fig- 
ured at $7.00 for 12 to 17’s, $8.00 for 
17’s and up, nominal. 


Horsehides 


Horsehide market continues to 
suffer from lack of buyers’ interest 
at asking prices. Tanners are quot- 
ing a market of $10.00 to $10.25 for 
trimmed 60 lb. Northern and Mid- 
western hides, depending upon qual- 
ity, with some quoting even lower on 
some “not so choice” offerings. Sell- 
ers would like to think in terms of 
$10.75. Untrimmed hides are quoted 
about 75c to $1.00 more. Horse fronts 
are slow, quoted in a range of $7.00 
to $7.25, with interest very slim. This 
range is for good No. 1 Northern 
fronts. Butts are quoted around 
$3.25, depending upon the quality, 
some bringing slight premiums, but 
tanners very difficult to do business 
with. 


Sheep Pelts 


Pelts are slow with some shearlings 
mov2d at prices about steady, and 
some Western lambs at the Interior 
market. Shearling demand is fair, 
traders claim. Prices for shearlings 
hold at $2.90 to $3.15 for No. 1’s, 
$1.90 to $2.15 for No. 2’s, and $1.60 
to $1.70 for 3’s. Western lambs are 
quoted in a range of $3.00 to $3.10 
per cwt. depending upon quality. 
Pickled skins holding unchanged, 
ranging $12 to $13 per dozen from 
big packing plants. 


+ 

Dry Sheepskins 
Not much activity in hair sheep- 
skin. Sellers receive few offerings of 
Nigerians. Although they previously 
asked 70-72c per lb., basis primes for 
Kanos, sellers fee] market nearer 65c 
now and business possible at that 
level, provided strike situation clears. 
Most shippers ask $13 for best de- 
scriptions of Brazil cabrettas but 
there have been offerings at 50c less. 
Latest cable advices say Britain has 
raised limits of Cape glovers and 
shippers are asking higher levels, 


normally talking 130-135. shillings 
basis Western Province primes. Sup- 
plies appear short and firmly held. 

Mixed market on Cape shearlings. 
Some agents received offers at 27-29 
pence for longs and 21-22 pence for 
short, c&f. Others say their shippers 
ask 22c f.o.b. for shorts and claim 
London has operated at that figure. 
Australian shearlings wanted but few 
offered. Advances asked. 

Wool sheep markets firmer. Lat- 
est Australian reports have market 
about one pence higher than last 
week on pulling skins with Europe 
operating. Small supplies available 
and market about 10 percent higher 
since devaluation. Market up one to 
two pence, English currency, at last 
Sydney auctions, with crossbreds and 
lambs affected mostly. Traders say 
it will be nearer Dec. before offers 
of South American descriptions 
come in from Argentine. IAPI is 
asking for tenders for 601 bales 
Swift Rio Gallegos lambs and 1,069 
bales shearlings, 41 bales San Julian 
lambs and 230 bales shearlings. Most 
feel prices must be low to attract 
pullers here. 


Reptiles 

Firm tone to market with latest 
reports from India that 5,000 each 
Madras bark tanned whips, 4 inches 
up, averaging 4% inches, 70/30 se- 
lection, sold at $1.10 and cobras at 
85c, for regular shipment, with ship- 
pers now talking advances. Sales of 
Siam heavy weight chouyres, 3 kilos, 
8 inches up, averaging 9 inches, 90/10 
selection, at 52c and similar aers, 24% 
kilos at 23c. For regular weights, 
shippers state market is advancing 
and last prices not acceptable. Ship- 
pers asking 80c f.o.b. for Brazil 
giboias with no takers. 


Deerskins 

There is an easier tone to Brazil 
“jacks” with some buyers out of the 
market and unwilling to make bids. 
Others have operated in a limited 
way in Paras and Manaos at a price 
that figures around 71c, basis manu- 
facturers. There are some shippers, 
however, who continue to have higher 
ideas and in general, offerings are 
limited. 


Pigskins 
Not much interest but not many 
offers made. Shippers seem to have 


higher ideas than those expressed by 
buyers here. Some Manaos grey pec- 
caries were offered at $1.80 f.o.b., 
basis importers. Shippers claim un- 
sold stocks small. 


Goatskins 


Following letter from large U. S. 
kid tanner possibly indicates future 
status of China goatskins supply: “In 
the last few days we have received 
numerous offering and inquiries on 
Northern China goatskins for ship- 
ment from Tientsin. This seems to 
indicate there will be available for 
this country a substantial quantity 
of Northern China goatskins during 
coming season... . large number 
being available for the American 
market must necessarily have a 
definite effect on the price of Amrit- 
sar goatskins and the price of any 
other similar variety.” 

Goatskin markets continue slow, 
trading at minimum. Price resistance 
large factor. Certain types India 
goatskins quoted $1.00-$1.50 above 
tanners’ ideas. Same situation gen- 
erally true in other types. 

—__+>—___. 
. 
Shoe Speedup, Soviet-Style 

Communist Czechoslovakia is hail- 
ing a new champion. He is Jan 
Nemec, a shoeworker, who recently 
did 100 days’ work in one. 

In a shoemaking exhibition staged 
by the Czech Govt. as part of its 
campaign to speed up worker quotas, 
Nemec set a new record for above- 
quota producers by achieving 9300 
percent of his normal production 
quota in an eight-hour day at the 
Gottwaldov shoe factory (formerly 
the Bata plant at Zlin). A report, 
appearing in the newspaper Lidove 
Noviny, did not describe the quality 
of Nemec’s work or union comments 
on the production speedup. 

According to Lidove Noviny, the 
feat was performed “before the eyes 
of government representatives, Com- 
munist party representatives, trade 
union representatives, management 
and the entire factory shift.” 





VERZA TANNING CO. 


Tanners of Quality Leathers 


WHITE BUCK a Specialty 
SUEDE SPLITS — Uppers and Linings 
White — Black — Brown 


For the Popular Priced Shoes: 
Chrome Tanned Sides and Calf: 
White and Popular Colors 


Boston Office: 


Tannery and General Offices: 
91 South St., Boston, Mass. 


107 Foster St., Peabody, Mass. 
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ADVERTISING RATES 


Space in this department for display ad- 
vertisements is $5.00 r inch for each 
insertion except in the ‘‘Situation Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.56 per 
inch for each insertion under ‘‘Help 
Wanted"’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Wednesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no _ information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 








Special Notices 








For Sale 
Complete Sole Leather 
Tannery Equipment 


JNHAIRING AND FLESHING MACHINES 
2—Turner 10% foot No. 22 Unhairing 
2—Turner 9 foot No. 12 Unhairing 
3—Turner 9 foot No. 12 Fleshing 
SETTING MACHINES 
2—Woburn 64” Type B 
5—Turner 36” Drum 
6—-Turner 72” Drum 
PENDULUM ROLLERS 

6—sets of four units—Shapley-Wells 

4—sets of two units—Shapley-Wells 

BLEACHING MACHINES COMPLETE 
2—9 foot Carley Heater 
MONORAIL HOISTS 

2—Shepard Niles D.C. cab operated 
One 5 ton and one 3% ton 

Rocker Machinery, Pumps, Mills, Tanks, 

Motors, Unit heaters, Circulating Fans, 

Transporters, Trucks and other miscellaneous 

equipment. 
All equipment — for inspection 


THE AMERICAN Oak LEATHER CO. 
KENNER AND DALTON AVES. 
CINCINNATI 14, OHIO 





Help Wanted 














. ona° . 
Knife Splitting Machine 
WANTED: 57” or 72” Band Knife Splitting 
Machine, preferably motorized. Give full de- 

scription and price 
Address L-14, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


For Sale 


Approx. 5,000 ft. Grade B & C Weight M 
Black Bokhara Crushed Kid 
John R. Evans & Co., Camden, N. J 


Appx. 1,700 ft. Red Crushed Kid 
Grade A-B Weight M 


Appx. 1,700 ft. Red Cordigan Kid 
Weight L M 


We will accept 1716c per sq. ft. for immediate 
disposal, F.O.B., Milwaukee, Wis 


ACME SALES CORP. 
MARQUETTE 8-1062-63 
MILWAUKEE, WIS. 


Lines Wanted 


ESTABLISHED Tanners’ and Manufacturers’ 
Agents are interested in obtaining an addi- 
tional representative line for the St. Louis 
Territory. 

Address L-16, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 











8/9 Oz. Russet Strap Leather 
Tanned from Frigorifico Hides 
100,000 ft., immediate delivery 
ex New York stoc' 
ALSO 
5/6 OZ. VEGETABLE TANNED 
SIDE SPLITS 
120,000 ft., immediate delivery 
ex New York stock. 
Wire, write L-15, c/o Leather and 
— 300 W. Adams St., Chicago 6, 








Situations Wanted 











Leather Chemical Engineer 


PENNSYLVANIA licensed chemical engineer 
with experience in mechanical leather tanning 
and fabrication, desires position with responsi- 
bility 

Address L-10, 
o Leather and Shoes, 
Adams St., Chicago 6, Ill 


c 
300 W 


Shoe Supplies Salesman 


WITH EXCELLENT FOLLOWING, interested 
in representing manufacturer or distributor of 
shoe supplies in New England. College grad- 
uate with car. Wide experience in selling 
coated and synthetic shoe products, innersoling, 
fabrics, combining and platform materials 
Write Box X-1, c/o Leather and Shoes, 10 
High St., Boston 10, Mass. 








Roller—Non Roller 

Steel or Brass Base 

Smooth metal work 
Formed tongues 


eful lines 


Bronze 
kel « Gunmetal ¢ Colors 


Samples 
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wo 
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TWO is the quality. 
ONE is the price — 


Write for 


the shoe! 


Buttons morner of Pear! Butrons 
Shenk ond Metel Tock Burton: Sompies 


Tedey 


SEN SHOE SUPPLY CO,, INC 
oh 


7 ¥ 73 7... 
Exntercon Decorators of Fashion Yaolumcar 


Sales Office: 186 Lincoln St., Boston, Mass. 


Superintendent 
GENERAL SUPERINTENDENT for factory 
making ladies’ high class shoes in Metropoli- 
tan New York. State qualifications, age, etc 
Replies confidential. 

Al Howe Services, 

6245 S. Ashland Ave., 
Chicago 36, Ill 


. . 
Stitching Room Foreman 
STITCHING ROOM FOREMAN wanted by 
Eastern New York shoe manufacturer. Man 
capable of handling complete’ supervision 

State age and experience 
Al Howe Services, 
6245 S. Ashland Ave., 
Chicago 36, Ill. 





Sole Leather 
Superintendent 


for Tannery Producing 
Quality Leather for Factory and 
Finders’ Trades 

Excellent opportunity for man able 

to produce top quality sole leather 

at reasonable cost, as well as di- 

rect detalis of plant administration. 
Give full inf ion on educati ex- 
perience, and salary expected to L-6, 
c/o Leather and Shoes, 300 W. Adams 
St., Chicago 6, Ill. 














. oe 
Experienced Finisher 
WANTED: Experienced finisher qualified on 
all fancy leathers, water and lacquer. Must 
be able to handle labor and production. An 
excellent opportunity for the right man. Ad- 
dress L-17, c/o Leather and Shoes, 20 Vesey 
Y 


St., New York 7, N 


OPEN 
POSITIONS 


Pattern Man on California 
type shoes. High calibre appli- 
cant, Eastern New York State. 





Experienced Packing Room 
Foreman, ladies’ high class 
shoes, Eastern New York State. 
3. Top Notch designer, Califor- 
nia process, Eastern New York. 
1, Shoe plant supervisor and 
production manager, Eastern 
New York. 

5. Shoe Packing Room Fore- 
man, Eastern New York. 

6. Salesman for Penn., Md., 
Del.. Va., and N.C. Experienced 
in composition soling and col- 
ored crepe. 

We have applicants for every 
department in the shoe industry 
— foremen, superintendents 
and salesmen. Write us for any 
positions you wish filled. 


AL HOWE SERVICES, Inc. 


(A Management Service) 
6245 S. Ashland Ave., 
Chicago 36 























Coming 
IEWEN TS 


Oct. 16-20, 1949—Spring Opening, Na- 
tional Volume Shoe Mfrs. Sponsored by 
Eugene A. Richardson Associates, Hotel 
New Yorker, New York City. 


Oct. 27-28, 1949—Annual Convention. 
National Shoe Travelers Assn., Inc., Ho- 
tel Morrison, Chicago. 


Oct. 31-Nov. 3, 1949—National Shoe 
Fair, Chicago, Ill. Sponsored by National 
Shoe Manufacturers Assn. and National 
Shoe Retailers Assn. Headquarters at 
Palmer House. 


Nov. 2-3, 1949-—-Fall Meeting and An 
nual Convention, National Hide Assn., 
Edgewater Beach Hotel, Chicago. 


Nov. 3-4, 1949—-Annual meeting Tan- 
ners’ Council of America, Inc., Edgewater 
Beach Hotel, Chicago, IIl. 


Nov. 5-9, 1949-—-Pennsylvania Shoe 
Travelers Show. William Penn Hotel 
Pittsburgh, Pa. 


Nov. 6-9, 1949--Advance Spring Show 
ing, Southeastern Shoe Travelers, Inc., 
Sheraton Bon Air Hotel, Augusta, Ga 


Nov. 6-9, 1949—-Annual Michigan Shoe 
Fair, sponsored by Michigan Shoe Travel- 
ers Assn. and Michigan Shoe Retailers 
Assn. Hotel Statler, Detroit, Mich. 


Nov. 6-10, 1949—Fashion Shoe Show 
of America, sponsored by New York 
Shoe Board of Trade, Hotel McAlpin. 
New York City. 


Nov. 12-16, 1949—Mid-Atlantic Shoe 
Show, sponsored by Middle Atlantic Shoe 
Retailers and Travelers Assn. The Ben 
jamin Franklin, Philadelphia, Pa. 


Nov. 13-16, 1949-—Spring Shoe Show, 
sponsored by Southwestern Shoe Travel 
ers Assn. Adolphus, Baker & Southland 
Hotels, Dallas, Tex 


Nov. 27-Dec. 1, 1949—Popular Price 
Shoe Show of America, sponsored by New 
England Shoe and Leather Assn. and Na- 
tional Assn. of Shoe Chain Stores, Hotels 
New Yorker and McAlpin, New York City 


Nov. 28, 1949—15th annual banquet and 
entertainment, 210 Associates, Waldorf- 
Astoria Hotel, New York City. 


Dec. 4-6, 1949—-Spring Shoe Show spon 
sored by the Indiana Shoe Travelers’ As 
sociation, Inc. Hotel Severin, Indianapolis 
Indiana. 


Jan. 7, 1950--Annual Banquet, New Eng 
land Shoe Foremen and Superintendents 
Assn., Inc., Imperial Ballroom, Hotel Stat 
ler, Boston, Mass. 


Jan. 21-25, 1950—Annual Mid-Atlantic 
Shoe Show, Philadelphia, Pa. 
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Adrian, M. B., & Sons X-Ray Co. 50 
Amalgamated Leather Cos., Inc. 37 and 63 
Amer, William, Co. 14 
American Cyanamid Co., Industrial 

Chem. Div. Front Cover 
American Extract Co. 55 
American Hide & Lea. Co. 
Archer Rubber Co. 
Arkansas Co., Inc. 
Armour Leather Co. 
Armstrong Cork Co. 
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Barbour Welting Co. 
Beckwith Mfg. Co. 21 
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Boston Machine Works Co. 66 
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Dungan Hood & Co., Inc. 


Eberle Tanning Co. 
Essex Shoe Supply Co. 
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Felch-Anderson Co. 
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Garlin & Co., Inc. 
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Greenebaum, J., Tanning Co. 
Gudebrod Bros. Silk Co., Inc. 
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Henkin, Melvin 
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Monarch Leather Co. 41 


Northwestern Leather Co. 


() 
O'Keefe, Thos. A., Lea. Co. 
Ormond Mfg. Co. 
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34 and 35 


Paule Chemical Corp 
Philipp Bros. Chem. Co. 


9 


Quinn, K. J., & Co., Inc. . 
Quirin Leather Press Co. 
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Regis Lea. Co., Inc. 
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Respro, Inc. 
River Plate Import & Export Corp. 
Robeson Process Co. 
Ronci Co., Inc. 
Ross, A. H., & Sons Co. 
Rueping, Fred, Lea. Co. 
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Sheridan, T. W. & C. B., Co. 
Slattery Bros. Tan. Co. 
Smidt, Phenny Leather Co. 
Standard Dyewood Co. 
Stern Can Co. 

Superior Tanning Co. 
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5 


Taber Pump Co. 
Thiele Tanning Co. 
Turner Tanning Co. 
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Fouls Chemical Makes tistovy! 
FIRST ics sc nos | 


improved, most advanced 
ONE-SET EDGE FINISH 


= 





IN BLACK AND COLORS 


fo 
leather ies 
synthetic soles 











loki these Ellitnderh Feofares!/ 


PAULE CHEMICAL QUICK-GLOSS HAS THEM ALL. WILL YOU EVER BE SATISFIED WITH LESS 


1.—APPLIES EASIER and FASTER 2—SMOOTH APPLICATION 3—MAXIMUM FILL 
4.— MINIMUM JELL 5. —PERMANENT COLOR 6.— NO CHIPPING 
7.—COMES UP BRIGHT UNDER THE IRON 8.—RETAINS GLOSSY, MELLOW-TONE SHEEN 


PREE, 


Think what these superior features mean to you in faster production, = — samples sent upon re 





lower costs, extra profits. More remarkable yet, this one-set edge finish E quest. So confident are 
utilizes every drop ... it will not jell or thicken while in the dish even we of its superior qualit 
and performance that we 
if left standing over the week-end. It keeps its liquid state. would like nothing bell 
than to have you try it 
QUICK-GLOSS one-set edge finish is ideal for all types of leather, Why not send for you 


rubber, and rubber synthetic soles in black and colors. gee FREE SAMPLE today? 











PAULE CHEMICAL CORPORATION 


92-104 ARLINGTON AVE., CHARLESTOWN 29, MASS. 





